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Abstract 

For 150-200 word, An abstranct is a brief summary of a research article, thesis, review, 
conference proceeding or any-depth analysis of a particular subject or disipline, and is often 

used to help the reader quickly ascertain the paper purposes. When used, an abstract always 

appears at the beginning of a manuscript or typescript, acting as the point-of-entry for any given 

academic paper or patent application. Absatrcting and indexing services for various academic 
discipline are aimed at compiling a body of literature for that particular subject. Abstract length 

varies by di. scipline and publisher requirements. Abstracts are typically sectioned logically as 

an overview of what appears in the paper. 
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INTRODUCTION  
Innovation policies are important for Djarum Company to increase cigarette 

sales. Look at how promotion, price and innovation factors influence cigarette 
purchasing decisions. It is important for a company to retain existing customers, one 
way to increase customer satisfaction. 

 Several types of innovation are needed to see whether the business needs of 
Islamic banks are able to answer consumer needs. Product innovation is a challenge 
on how Islamic banking is able to create products, services or a combination according 
to customer needs in carrying out activity mobility so that Islamic banks are always 
used in every consumer activity. Process innovation is an opportunity for business 
processes that have added value to business. Organizational innovation must adapt to 
products and business processes through methods of managing human resources that 
understand the core business processes so that employees are able to make a positive 
contribution and maximize performance for organizational sustainability. Finally, 
business innovation is how industry can combine these three innovations into 
competitive advantages and business models so that they can compete in the industry 
globally and internationally. So, organizational competitiveness is a business strategy 
that must be in line with human resource development strategies so as to be able to 
provide maximum contribution to business growth and create competitive advantage 
(Andansari, 2018). 

Customer satisfaction is something that must be considered by the company 
because customer satisfaction has a major contribution to important aspects of the 
company. Companies must pay attention to an adequate level of satisfaction because 
with decreasing customer satisfaction, the customer's desire to switch brands will be 
higher. (Azrori, M. 2018). 

Pricing by companies must be adjusted to the environmental s ituation and 
changes that occur, especially when competition is getting tougher and demand 
development is limited. Promotional activities through price discounts, discounts, 
price packages and the provision of coupons affect impulse buying. (Sumarwan (2011). 
Sales promotion is one of the elements of the marketing mix which is very important.  

Product innovation is the result of new product development by a company or 
industry, either existing or not. From old products that have reached saturation point 
in the market, innovation is needed to replace these old products.  

 

METHODOLOGY 
The design and approach used in this study is a quantitative approach using 

survey methods. The population and sample in this study are customers of PT. Djarum 

Makassar with the specified number of samples is 45 respondents to meet the 

minimum requirements for determining the sample in a study. The instrument used 

in this research is by using a questionnaire and using a hypothesis testing tool with a 

multiple linear regression formula. 
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RESULTS AND DISCUSSION 

Multiple linear regression analysis is a linear relationship between two or more 

independent variables (Price, Promotion and Product Innovation) with the dependent 

variable (Customer Satisfaction). then the data used is usually an interval or ratio scale: 

Tabel 1. Coefficient 

 

 Based on table 1. above, it can be concluded that the equation of the results 
of the multiple linear regression test is as follows: 

Y = 2.816 + 0.551 X1 + 0,707 X2 + 0,647 X3 + and 

Based on the above equation it can be seen that 

1. The constant coefficient value (α) is 2.816. This indicates that the 
independent variable which includes price (X1), promotions (X2), product 
innovation (X3) is constant, then the customer satisfaction score (Y) is 2.816. 

2. Regression Coefficient for Price Variable (X1) value of 0.551 on the price 

variable (X1) is negative so that it can be said that there is an influence 
between price and customer satisfaction at PT Djarum Makassar. This 
proves that if the price rises, the customer at PT Djarum Makassar is very 
high, so customer satisfaction is a positive value on customer satisfaction so 

that it can be said that the higher the price, the lower the customer 
satisfaction. A positive effect on customer satisfaction (y), which shows that 
the first hypothesis, namely price has a positive effect on customer 
satisfaction at PT Djarum Makassar, is proven true. This is evidenced by the 

more significant value small. The magnitude of the effect of price on 
customer satisfaction is very influential on the level of customer satisfaction. 

3. The regression coefficient for the promotion variable (X2) is 0.707 in the 
promotion variable (X2) which has a positive value on PT Djarum 

Makassar's customer satisfaction. This proves that if the promotion given by 

the company PT Djarum Maakassar is very high, the results of customer 
satisfaction are positive for customer satisfaction of PT Djarum Makassar so 

that it can be said that the more intensive the promotion carried out by the 
company Pt Djarum Makassar, the higher the results of customer 

satisfaction. The results showed that through the results of the t test analysis 
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it showed that promotion (x2) had a positive effect on customer satisfaction 

(y) which showed that the second hypothesis, namely promotion had a 
positive effect on customer satisfaction at PT Djarum Makassar, was proven 

true. This is evidenced by a smaller significance value. The magnitude of the 
influence of promotion on customer satisfaction is very influential on the 

level of customer satisfaction 

4. Regression Coefficient for product innovation variable (X3) value of 0.647 

on product innovation variable (X3) is a positive value for PT Djarum 
Makassar customer satisfaction. This proves that if the product innovation 

offered by the company PT Djarum Maakassar is very high, the results of 

customer satisfaction are positive for customer satisfaction of PT Djarum 
Makassar so that it can be said that the more innovative the products 

marketed by the company Pt Djarum Makassar, the higher the results of 
customer satisfaction. The results showed that through the results of the t 

test analysis it showed that product innovation (x3) had a positive effect on 
customer satisfaction (y) which showed that the third hypothesis, namely 

product innovation had a positive effect on customer satisfaction at PT 

Djarum Makassar, was proven true. This is evidenced by a smaller 
significance value. The magnitude of the influence of product innovation on 

customer satisfaction is very influential on the level of customer satisfaction 

5. Based on the regression equation, the most dominant factor influencing 

customer satisfaction is promotion, this is evidenced by the largest 
regression coefficient value, which is equal to 0.707. 

CONCLUSION 
Based on the results of the analysis it can be concluded that customers at PT 

Djarum Makassar totaling 45 respondents with the research title the effect of price, 
promotion and product innovation on customer satisfaction at PT Djarum Makassar. 
Based on the descriptions and explanations that have been put forward in the previous 
chapters, then it can be concluded as follows: 

1. Price has a positive and significant effect on customer satisfaction at PT Djarum 
Makassar. 

2. Promotion has a positive and significant effect on customer satisfaction at PT 
Djarum Makassar. 

3. Product innovation has a positive and significant effect on customer satisfaction 
at PT Djarum Makassar. 

4. Simultaneously price, promotion and product innovation have a positive and 
significant effect on customer satisfaction at PT Djarum Makassar. 
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