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ABSTRACT

This research aims to observe the efforts done by the MSME (Micro, Small and
Medium Enterprises) entities in developing the entreprencurship and to observe the
difficulties which were encountered by the MSME entities in the process of
entrepreneurship development. This research was designed by using qualitative approach.
The location of this research is in the area of Badung Market in Denpasar City. The primary
data is obtained through the research informants. The informants in this research are the
MSME entities in Badung Market area in Denpasar. The data validation testing was done
using data triangulation. The data were analysed using the descriptive qualitative technique.
The result shows that the entrepreneurship model which is done in Badung Market is based
on the togetherness concept. This togetherness concept means the concept is of the people,
by the people and for the people. The development process makes the MSME entities in
Badung Market, Denpasar more creative and aware in seeing any opportunities to open a
new business. This process is certainly influenced by many factors, both internal and
external such as, education, sociology, organization, tradition and environment. Those
factors formed locus of control, creativity, innovation, implementation, and growth which
then will develop to become a great entrepreneur. The development process is divided into
some development stages which are innovation process, support process, implementation
process and growth process.

Keyword: entrepreneurship development model, micro, small and medium
enterprises

INTRODUCTION

Hisrich et. al. in Selamet dkk. (2018:3) define entrepreneurship as a process
of creating something new which has a value. It is done by sacrificing time and
energy, taking financial, physic and social risk and also receiving monetary reward,
personal satisfaction and freedom. Entrepreneurship is a process of creating
something with a different value by using energy and time, carrying a financial,
psychology and social risk and also in return, receiving monetary reward and self-
satisfaction. Whereas, according to Frank Knight (Naomy, 2013), entrepreneurship
is an entrepreneur who tries to predict and respond the market change. The
definition emphasizes the entrepreneur role in facing uncertainty of market
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dynamic. An entrepreneur is required to perform the basic managerial functions
such as direction and control.

According to Hisrich in Alma (2017:23), entrepreneurship is a process of
creating something different by dedicating all the time and energy and also bearing
financial, psychological, social risks as well as receiving recompense in the form of
money and personal satisfaction. Entrepreneurship is a dynamic, risk-taking,
reactive and growth-oriented behaviour. It is a person who is willing to take action
to pursue opportunity in a situation which is seen as a problem or threat for some
people (Agustina, 2019: 3).

Entrepreneur is a person who sees an opportunity then creates an
organization to utilize that opportunity. Whereas entrepreneurship process consists
of all functional activities and actions in order to pursue and utilize the opportunity
in creating an organization (Dharmawati, 2017:13). Prawirokusumo in Suryana
(2013) argues that entrepreneur is someone who does creative and innovate efforts
such as developing an idea and resource in order to find an opportunity and
enhancement of life.

One of the regions in Bali that endeavour in developing entrepreneur
through the Balinese local culture is Denpasar city. Denpasar is an open city and
has an amazing attraction because of its uniqueness and tradition. As an open city,
the presence of comers such as tourists, job seekers and young entrepreneurs leads
to the faster development of IT (information technology) in there. The presence of
complete and great education facility also attracts the young comers. This will
surely make the competition get fiercer. Those who are not well prepared will be
left behind (Lestari, 2015). Therefore, creative city development needs a great
collaboration in strategic partnership relationship framework between the city
leader and local universities in order to build small industry. The development of
Denpasar creative city must be different than the other regions. This happened
because of its tradition. The inventory of superior cultural elements that has been
carried out by the Government of Denpasar City is aimed as a fundamental effort
in building the foundation of Denpasar development as a creative city based on the
leading culture. (Gerilya, 2010: 34).

The development of Denpasar City as a creative city is also supported by
the Badung Market revitalization which was inaugurated recently by the President
of Republic of Indonesia, Mr. Joko Widodo. If we talk about the revamping of
Badung Market, many new things had appeared after it is happened. Moreover,
Badung Market has facilities like a modern mall which did not exist in Badung
Market before, even in other traditional markets.

Traditional retail is a form of retail which the trading activity is based on
the conventional method (Suhartanto dkk.,2017:2). Retail has a basic difference
with the traditional market. Traditional market is related with the traditional
elements, which are community system and organization and also related with the
livelihood system (Suartha, 2016:10).

What makes traditional market different than the modern market is, the
seller and buyer can bargain directly in traditional market. The products are mainly
daily needs. Meanwhile, the products in modern market are traded with fix price
and it is self-service. Some types of modern market are mall, plaza and other
modern places (Suartha, 2016:11).
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Badung Market is the biggest traditional market in Denpasar which becomes
a place that is visited a lot by domestic tourist as well as foreigners. In this market,
the varieties of needs are sold, such as basic needs, traditional foods with its
uniqueness, Balinese art items, etc. The existence of Badung Market cannot be
separated from the businesses inside it. One of them is the presence of MSME
(Micro, Small and Medium Enterprises). The presence of MSME is very important.
It gives a big contribution in economic development since it enlarges the
employment opportunity and provides broad economic service to the community.
It also plays a role in the process of economic equality, increasing of community’s
income, boosting the economic development as well as objectifying the stability of
the State. The presence of many MSME entities in Denpasar City is a great asset
which may strengthen the foundation of regional economic.

As time goes by, the global development has been growing rapidly. It makes
Denpasar city anxious about their effort to maintain the existence of Balinese
custom and culture against the modern era. This happened because the lack of
human resource and the limited community experience which is not equal with the
external challenge. Besides, the development of era and technology affects the
shifting of livelihood and communication pattern of the community. In order to
anticipate that problem and to avoid the bad external influence, a good quality of
human resource is needed. With the good quality of human resource, it may create
creative ideas in order to create Denpasar City as a creative city which would boost
the economic development in Denpasar.

The result of the research by Darwanto (2012) states that entrepreneur has
an important role in the productivity activity which boost the economic
development of a country. A new business surely forms an employment
opportunity, decreases the unemployment and increases the community’s wealth.
Meanwhile, the research conducted by Putri and Alit (2016) states that some factors
which influence the intensity of entrepreneurship are family context,
entrepreneurial skill and locus of control. In developing the intensity of
entrepreneurship, these three factors are highly related to the continuity of business
activity.

This research aims to observe the efforts done by the MSME (Micro, Small
and Medium Enterprises) entities in developing the entrepreneurship and to observe
the difficulties which were encountered by the MSME entities in the process of
entrepreneurship development.

METHODOLOGY
This research was designed by using qualitative approach. The location of
this research is in the area of Badung Market in Denpasar City. The data source in
this research is a primary data which is obtained through the research informants.
The informants in this research are the MSME entities in Badung Market area in
Denpasar. The data validation testing was done using data triangulation. The data
were analysed using the descriptive qualitative technique.
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RESULT AND DISCUSSION
1. The Entrepreneurship Development Model on MSME Entities in Badung
Market Area, Denpasar City

A model can be defined as a design which is simplified from an activity
system but it can represent the real activity system. Gordon (2013) defines that
model is a conceptualized information which is used as a reference to continue the
empiric research in discussing a problem.

A development model refers to the portrait of learning in order to make the
product as a blue print from the development itself. It also refers to the good quality
of human resource which is in line with the aim of the development itself. Badung
Market in Denpasar uses the development model on MSME entities with the way
of increasing the human resource through the trainings. The trainings are done by
PD Pasar Kota Denpasar (Localized Company’s Market of Denpasar City).

Joyce, et.al. (2011) state that a development model is classified into four
families, which are:

1. The information processing family

The information processing family is a model which defines how the
individual gives respond which come from their environment. It includes data
organization, problem formulation, concepts building, problem solve planning and
the use of verbal and non-verbal symbols. This model focuses on developing
creative ability and potential to learn about the individual from MSME entities in
Badung Market, Denpasar City.

The information processing is done by PD Pasar Kota Denpasar (Localized
Company’s Market of Denpasar City) by collecting the MSME entities in Badung
Market, Denpasar City with the aim to give information about the regulation of
Badung Market on behalf of PD Pasar Kota Denpasar (Localized Company’s
Market of Denpasar City).

2. The personal family

The personal family is a development model which focuses on the
development of seller’s personality by paying attention to their emotion. The
development process is directed hoping that the sellers can understand their selves,
responsible for their aims in order to be independent, productive and to have a better
life.

In this case, PD Pasar Kota Denpasar (Localized Company’s Market of
Denpasar City) has been working together with the educational institutions in order
to create a good character of the sellers. Besides, the MSME entities in Badung
Market, Denpasar City also have a cooperative to help their economic problem.
With the presence of cooperative, therefore the sellers will feel emotionally secure
in entrepreneurship. This makes the sellers of Badung Market more focus in running
their business with the result that they can make innovation in developing their
business. The entrepreneurs may still pay attention to the environment and feel
responsible to the Badung Market area.

3. The social family

The social family is a model which values individual’s ability to make a
good relationship with people and focuses their attention to a process where reality
is seen as a social negotiation. The social family is made by taking the advantage
of the cooperation phenomenon. Therefore, the MSME entities as a group will be
able to define problem, exploring it, collecting then testing the relevant data as well
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as developing hypothesis in order to developing the concept of human resource
development.

In order to maintain a good relationship between each of the MSME entities
in Badung Market, they created an organization such as cooperative. With the
presence of cooperative, it may create a multiplier effect such as suppliers.

4. The behavioral system family

The behavioral system family is made based on the theoretical framework
of behavior change. Therefore, the development is done systematically and focuses
on some small behaviors which are not comprehensive. This development also
focuses on the action and behavior of the seller. With the purpose to give more
knowledge and skill for the seller, PD Pasar Kota Denpasar (Localized Company’s
Market of Denpasar City) has been working together with the educational
institutions. This is as a form of commitment from Government of Denpasar City
in developing a traditional market based on the tradition.

Communication and socio-cultural instruments are used in the effort to
change the seller’s mindset, such as the laws which prioritize the Balinese local
tradition. These activities are summarized in Bali sublime philosophy which is
recognized by UNESCO, namely the Tri Hita Karana (Narottama, et al: 2017).
Then, the business which is done by using the concept of togetherness will give an
impact to Tri Hita Karana. Thus, Tri Hita Karana will become the reference in doing
the entrepreneurship development which had been started with the revitalization of
Badung Market. Tri Hita Karana consists of Parhyangan (harmony between human
and God), Pawongan(harmony between human), andPalemahan (harmony between
human and earth).

2. The Process of Entrepreneurship Development on MSME Entities in
Badung Market Area, Denpasar City
According to Sulastri (2017), the process of entrepreneurship development
is started with the innovation. The innovation is influenced by many factors both
internal and external, such as education, sociology, organization, tradition and
environment. Those factors create locus of control, creativity, innovation,
implementation and development to become a great entrepreneur. Innovation is
influenced with the internal factors that come from the individual such as locus of
control, tolerance, values, knowledge as well as experience. On the other hand, the
external factors consist of role model, activity and opportunity. Therefore,
innovation develops to an entrepreneurship through the process which is influenced
by environment, organization and family (Suryana, 2013).
The process of entrepreneurship development consists of some stages
(Sulastri, 2017):
1. Innovation Process
a. The desire to achieve
In this process, the MSME entities are triggered by the desire to
achieve. The entrepreneurs in Badung Market always want to develop their
own business. This makes them always want to upgrade the service quality,
taste quality and price, in order to create a branding and specialty of their
product for the buyer. Moreover, the entrepreneur applies innovation in
developing their business in order to get an optimum profit.
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It can be seen from the variation of the product which has been
increasing from years to years. Besides, the product also has a better quality.
This happens, because there are many coaching and training by the competent
intuitions to support the entrepreneur’s skill in giving service to the buyers.

b. Opportunity

Badung Market has been growing rapidly. Therefore it is used by the
sellers as an opportunity. The opportunity arises from the huge variety of
community’s needs. The presence of Badung Market establishes an economic
chain in Denpasar City and also new entrepreneur such as the suppliers which
came from Bali area and outside of Bali.

c. Creativity

Many existed opportunities make the sellers become more creative as
an entrepreneur. It is needed in creating Badung Market as a traditional
market with the modernization. Therefore, it will become a tourist
destination. Moreover, the regulation program of traditional market and river
revitalization seems to make Denpasar famous throughout the country. The
regulation of traditional market and river is a development program from
Government of Denpasar City to give comfort for buyers. This thing surely
brings a positive effect to Denpasar city which makes the community more
eager to preserve the Balinese tradition.

2. Support Process
a. The support process comes from the resources that can be utilized such as
saving, fund, legacy, or owning building on strategic location

The strategic location of Badung Market supports the Denpasar
community to do business. It is located on the center of the city and also near
the tourist destinations such as Sanur. It is one of the reasons of the business
establishment that owned by Denpasar community.

b. Joining trainings, coaching or trying to gain more knowledge and education

By joining business coaching or trainings and trying to gain more
knowledge, it is hoped that entrepreneurs become more successful in their
business. The trainings are prepared by a competent business coach. It is
hoped that the sellers can discover their business potential which can be
developed.

These trainings are usually done by PD Pasar Kota Denpasar
(Localized Company’s Market of Denpasar City). For example, customer
service training or personality development which are needed to support their
entrepreneurship in Badung Market. The training which is done by PD Pasar
Kota Denpasar (Localized Company’s Market of Denpasar City) for the
MSME entities in Badung Market is sustainable which means not only
happen once.

3. Implementation Process

In this process, the commitment and the existence of administrator of
Badung Market are two of the factors of the establishment of entrepreneurship
from the sellers. The commitment from Government of Denpasar City in
creating and developing entrepreneurship based on togetherness concept (of
the people, by the people and for the people) made Denpasar people always
try to create new businesses.
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Besides, with the technology development like nowadays, the non-
cash payment is now applied in Badung Market. Not only to pay seller’s
contribution fee, but the consumers can also use electronic transaction during
shopping. In order to support the market activity to be more modern,
Government of Denpasar City has been working together with GO-JEK
through GoPay application. GoPay or known before as Go Wallet is a virtual
wallet which saves GO-JEK Credit. GO-JEK Credit is used to pay some
transactions which are related to the services on GO-JEK application. There
are some steps to use Go-Pay. First, open GO-JEK app, then click scan QR.
After that, scan the QR Go-Pay code which is given by the seller or through
the receipt. Then, input the nominal along with the Go-Pay PIN. Finally, the
consumers have successfully paid with using electronic money automatically.

The cooperation focuses on the optimization of non-cash payment which
is secure and transparent. It also focuses on the training for MSME and the
shelter development or point of interest on the public service area. According to
GO-JEK Chief Public Policy & Government Relations, the cooperation aims to
develop the Denpasar City economy which is already grows rapidly. It is also as
a form of modernization of Badung Traditional Market and as a form of non-
cash payment application through GoPay among the sellers in Badung Market,
Denpasar City. It includes vegetables seller, meat seller, and clothes seller. The
cooperation aims to make Badung Traditional Market as a smart heritage
traditional market. If the seller and buyer in Badung Market are used to
transparent and easy non-cash payment, then they may be able to easily accept
other digital innovations that can improve the public sector service.

4. Growth Process

Entrepreneur can work because of there is a cohesive team in running
a business. Therefore all the plans and operational performance will run
productively. Luckily, Bali and Denpasar City have a strong institution in
entrepreneurship development process which is Lembaga Perkreditan Desa
(LPD). Lembaga Perkreditan Desa (LPD) is a village financial institution
that is owned by Desa Adat (customary village), which is made by social
bonds and ruled by customary regulations. It helps the community in
funding in order to run their business or create a new business.

CONCLUSION

The development model in this research is based on the model by Joyce,
Weil and Calhoun (2011). It is classified into four families, which are information
processing family, personal family, social family and behavioral system family. The
entrepreneurship model which is done in Badung Market is based on the
togetherness concept. This togetherness concept means the concept is of the people,
by the people and for the people.

The development process makes the MSME entities in Badung Market,
Denpasar more creative and aware in seeing any opportunity to open a new
business. This process is certainly influenced by many factors, both internal and
external such as, education, sociology, organization, tradition and environment.
Those factors formed locus of control, creativity, innovation, implementation, and
growth which then will develop to become a great entrepreneur. The development
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process is divided into some development stages which are innovation process,
support process, implementation process and growth process.
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