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ABSTRACT

This study aims to examine patient loyalty which is influenced by relationship marketing within the bospital institution. Data
were obtained throngh quisionnares that were distributed directly to PKU Mubammadiyalh Surakarta hospital patient. The
sample of this study amounted to 200. The sampling technigue used purposive sampling technigue. Hypothesis testing using
SEM (Structural Equation Modeling). The result in this study indicate that the quality of the relationship has a significant
¢ffect on patient loyalty. Satisfaction has no significant effect on patient loyalty. Trust has no significant effect on patient loyalty.
Commitment bas significant effect on patient loyalty. The relationship benefits have a significant effect on the quality of the
relationship. The relationship benefits bave a significant effect on satisfaction. The relationship benefits have a significant effect
on trust. The relationship benefits have a significant effect on commitment.
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