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ABSTRACT

This study aims to determine the effect of perceived usefulness, perceived ease of use, attitude toward
using, and behavioral intention to use the service of e-commerce-based accounting information
systems on Millennial MSME performance. The population in this research were all Millennial
MSME actors in Medan City. The research sample comprised 46 respondents from this population
using the purposive sampling method. According to the findings of this research, perceived
usefulness has a positive and significant effect on MSMES' performance, perceived ease of use has
no significant effect on MSMEs' performance, attitude toward using has no significant effect on
MSMEs' performance, and behavioral intention to use has no significant effect on MSMEs'
performance. However, perceived usefulness, perceived ease of use, attitude toward using, and
behavioral intention to use all significantly impact MSMEs' performance. This research highlights
the effectiveness of MSME technology acceptance in adopting e-commerce and provides an
overview of the condition of MSMEs amid technological advances, as well as empirical evidence to
carry out further guidance for MSME actors.

JEL: A22, L81, M41

Keywords : perceived usefulness, perceived ease of use, attitude toward using, behavioral intention
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1. INTRODUCTION

The globalization and modernization trend occurring all over the world at this time is
increasingly supporting the critical role of technology in human life. Today's technological
advancements impact businesses, notably Micro, Small, and Medium Enterprises (MSMES), in
terms of managing transaction data, which aids in formulating future business strategies
(Ristyawan, 2018). The business sector is one of the most affected, with the emergence of an e-
commerce-based accounting information system that transforms the entire conventional
transaction system into digital-based transactions. E-commerce proliferates worldwide,
particularly in Indonesia, and significantly impacts the Indonesian economy. Currently, e-
commerce is a rapidly growing technology intertwined with the advancement of economic
progress (Palinggi & Limbongan, 2020). According to data recorded by Bank Indonesia, there was
a significant increase in the volume of e-commerce transactions, namely 79.38%. In the third
quarter of 2019, there were 83.71 million transactions, and in the third quarter of 2020, there were
150.16 million transactions that occurred. The same thing happened to the value of e-commerce
transactions, where it was recorded in the third quarter of 2020 that the nominal value of e-
commerce transactions reached 70 trillion. This value increased compared to the previous year's
quarter of 60 trillion. It is hoped that this trend toward digitalization will extend to MSME actors,
who are the backbone of the Indonesian economy. People of productive age, namely the millennial
generation, are among those who are highly favored to move MSMEs into the digital world. The
role of the millennial generation in bringing MSMEs to the digital world has already begun to be
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seen, as evidenced by the previously described growth of Indonesian e-commerce and a survey
conducted by Paypal in seven countries (China, Indonesia, Hong Kong, India, Singapore, the
Philippines). as well as Thailand) are as follows:

Table 1. Paypal conducted an online survey of e-commerce entrepreneurs (2019)

No Age Percentage
1. 21-30 years old 42%
2. 31-40 years old 38%
3. >41 years old 11%
4. 11-20 years old 9%

Source: Paypal (https://databoks.katadata.co.id/)

From these data, it can be seen that the millennial generation is the most business actor in
e-commerce. This phenomenon becomes the following question about the adoption of e-commerce
technology by MSME actors, especially Millennial MSMEs. Data from the Ministry of
Cooperatives and Small and Medium Enterprises shows that more and more MSMES are turning
to digital marketplaces. In contrast, of the beginning of 2019, only around 8 million MSME
players, or 13%, have gone digital, targeted to reach 10 million by the end of 2020.

North Sumatra Province, as one of the largest provinces in Indonesia and having an
economic contribution of 67 percent of MSMEs, also contributes to empowering existing MSMEs,
especially in the city of Medan, with the launch of the Go Digital MSME program and
collaboration and training with digital platforms for providing insight into business in the digital
world for MSME actors, especially during the Covid-19 pandemic.

Various internal and external factors undoubtedly influence the continued adoption of e-
commerce technology by MSMEs. It impacts MSMES' sustainability, exceptionally the most basic
of which are MSMEs' performance. The adoption of e-commerce technology that continues to
increase by MSMEs is undoubtedly based on various factors, both internal and external factors,
and also has an influence on the sustainability of MSMEs, incredibly the most basic of which is
the performance of MSMEs. The performance of MSMEs determines how a business can continue
to grow and last a long time.

Based on a survey conducted by Sitinjak, (2020), it was found that in Medan City MSMEs
in 2019, there were still 26.66% whose profit income was still less than 60% of the predetermined
target or could be said to have low effectiveness, 13.33% still not efficient in using resources, and
26,66 which have not been able to produce the desired quality. The current survey results show
that the performance of MSMEs in Medan has not yet had high performance. Based on a pre-
survey conducted by Sitinjak & Sinaga, (2019), of the ten beginner MSMEs, there are only 3
MSMEs that have an efficiency level, and asset turnover speed above the average value is 2.95%.
Furthermore, seven other MSMEs are said to have still not failed in managing their business and
have not been able to work asset turnover optimally. From the two surveys, it can be concluded
that currently, MSMEs in the city of Medan still do not fully have high performance. However,
some MSMEs have experienced a significant increase in performance after starting to penetrate
the digital world and use technology in business, one of which is e-commerce. This adoption of e-
commerce later became a common thread in research on the factors influencing the adoption of the
e-commerce-based accounting information system. The TAM (Technology Acceptance Model)
theory is widely used in answering the acceptance of technology, based on the results of much
previous research. The TAM model analyzes the acceptance of technology using several variables,
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including perceived usefulness, perceived ease of use, attitude toward using, and behavioral
intention to use.

These constructs have been used in various types of technology acceptance, including
communication systems, electronic transaction systems, and accounting information systems. The
TAM model's application in the context of information systems is not limited to computer-based
technology tools; it has also been demonstrated to be used as a theoretical foundation in analyzing
e-commerce adoption (Johar & Awalluddin, 2011).

Several research findings that use TAM in the acceptance of technology, such as research
(Suyanto & Kurniawan, 2019), use perceived usefulness, perceived ease of use, and behavioral
intention to use in analyzing the acceptance factors of fintech services. The TAM construct was
also used in research (Soneka & Phiri, 2019) to analyze the acceptance factors of the e-tax system
in Zambia, namely perceived ease of use and perceived usefulness. Several researchers have used
the TAM constructs to analyze e-commerce adoption, such as (Kristiyanthi & Dharmadiaksa,
2019), who discovered that perceived usefulness, perceived ease of use, and behavioral intention
to use have a positive effect on the use of e-commerce-based accounting information systems.

Based on the previous research findings, the researcher concludes that perceived ease of
use, perceived usefulness, attitude toward using, and behavioral intention to use are essential
factors in analyzing the adoption of e-commerce-based accounting information systems, the four
of which will be independent variables. In addition, the dependent variable, namely the
performance of MSMEs, will be included.

This research is expected to provide deeper knowledge about e-commerce-based
accounting information systems and their influence on MSME performance and can provide an
overview of the condition of MSMEs in the midst of technological advances as well as empirical
evidence to be able to carry out further guidance on MSME actors.

2. LITERATURE REVIEW
2.1. Performance of MSME

MSMEs (Micro, Small, and Medium Enterprises) are officially regulated in the Republic
of Indonesia Law No. 20 of 2008, which states briefly:

1. Micro Business is a privately owned business/individual business entity with a maximum
wealth of IDR 50,000,000 and a maximum annual sale of IDR 300,000,000.

2. Small Business is defined as a privately owned business/individual business entity with assets
ranging from IDR 50,000,000 to IDR 500,000,000 and annual sales ranging from IDR
300,000,000 to IDR 2,500,000,000.

3. Medium Business is a privately owned business/individual business entity with assets of IDR
500,000,000 to IDR 10,000,000,000 and sales of IDR 2,500,000,000 to IDR 50,000,000,000.

A series of results obtained during a task, whether by an organization or a person, is called
performance. Performance measurement is carried out over a specific period, after which the
company's progress is visible and essential information for decision-makers is provided. (Wahyuni
Marsdenia & Soenarto, 2018). There are two types of performance: financial performance and non-
financial performance. In his research, financial performance is defined by (Fatimah & Azlina,
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2021) as a performance measure that includes profitability and short-term goals, whereas non-
financial performance focuses on long-term goals. According to (Sartono, 2010) and (Lestari,
Purnamasari & Setiawan, 2020), there are several types of ratios used to measure financial
performance: (1) Liquidity Ratio; (2) Solvency Ratio; (3) Leverage Ratio; (4) Profitability Ratio.

Financial reports are a crucial source of data for calculating financial ratios within a
company and forecasting future financial performance. In this case, the profit margin or
profitability ratio is the most commonly used metric for evaluating a company's success over time.
(Prastika & Purnomo, 2019).

In measuring the performance of an MSME, not all of the profitability ratio parameters,
such as those used by large corporations, can be applied to MSMEs. This is because not all layers
of MSMEs have recorded financial statements, and the majority only record gross income
(Wibowo, 2013). Return on Assets (ROA) is the profitability ratio used in this research to measure
the performance of MSMEs. ROA is a very commonly used profitability ratio in some research,
and ROA can also provide a better measure of business profitability, where ROA shows the
effectiveness of asset management. To generate income. (Priatna, 2016). Return on Assets (ROA)
is a ratio that measures a company's ability to generate profits from its total assets.

ROA = BUUIG QLT LAY eeeeeeeeesseseseeesesesssesseseesseseesee s e s seeseesee e s 1)

Total Assets

2.2.  Technology Acceptance Model (TAM)

The Technology Acceptance Model, also known as the Technology Acceptance Theory,
was proposed by Davis in 1989 as an extension of the Reasoned Theory Action (TRA) model.
TAM is a theoretical model for evaluating and accepting new technologies/systems (Davis, 1989).
AM predicts new technology acceptance using several constructs, including perceived usefulness,
perceived ease of use, attitude toward using, and behavioral intention to use. TAM has essentially
evolved, as evidenced by research (Venkatesh & Davis, 1996), (Venkatesh & Davis, 2000), and
(Lui & Jamieson, 2003), which collaborate the TAM model with other external factors.

2.3.  Adoption of an E-Commerce-Based Accounting Information System

According to Steven A. Moscove (Zamzami, Nusa & Faiz, 2021) the Accounting
Information System (AIS) is a component of an organization that collects, categorizes, processes
analyzes and reports financial data for third parties to make decisions. Based on existing theory, it
is possible to conclude that the accounting information system is a network component of
processing financial data for decision making. Furthermore, as technology advances, AlS is
increasing computerized in various forms of services or technology, one of which is e-commerce.

Several previous studies have used the TAM model in the adoption of e-commerce, such
as the research of Santika & Yadnya (2017) and Idris, Edwards & Mcdonald (2017), which found
that perceived usefulness, perceived ease of use, attitude toward using and had a positive and
significant effect on the adoption of e-based accounting information systems e-Commerce. In
addition, Deananda, Budiastuti & Muid (2020), Indarsin & Ali (2017) and Basak, Govender &
Govender (2016), in their research, found that perceived usefulness, perceived ease of use, attitude
toward using, behavioral intention to use, and trust had a positive and significant impact on the
adoption of e-commerce-based accounting information systems, while risk did not. has an
influence on the adoption of e-commerce-based accounting information systems. Several other
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studies, such as the research of Grandon & Pearson (2004) and Triandini, Djunaidy & Siahaan,
2013), found two primary constructs in TAM, namely perceived usefulness (perceived usefulness)
and perceived ease of use (perceived ease of use), have a significant influence on adoption AIS is
based on e-commerce by MSMEs. Another study by Varzaru, Bocean, Rotea & Budica-lacob
(2021) and Barry & Jan (2018) found that the behavioral intention to use construct significantly
influences the adoption of e-commerce-based AlS.

Perceived usefulness describes how someone believes using a system/technology will
improve their performance. Performance improvement can occur in either the individual or the
organization, depending on the importance of the technology being used (Park, Rhoads, Hou &
Lee, 2014). Contextualize Perceived Usefulness as a direct indicator of technology adoption, which
means that when someone uses technology consistently, the individual's performance improves
significantly. For SMEs' adoption of B2B e-commerce, perceived usefulness is derived from the
word system usability (Abou-Shouk, Megicks & Lim, 2013), (Ocloo, Xuhua, Akaba, Shi &
Worwui-Brown, 2020). It may be evaluated by looking at how B2B e-commerce affects
performance metrics, such as speed and productivity (Hussein, Baharudin, Jayaraman & Kiumarsi,
2019).

Perceived benefits are closely related to the perceived benefits of using a
system/technology by the user (Ajzen, 1991). Lanlan, Ahmi, Muse & Popoola (2019) in their
research, suggest that when someone uses a system and finds that their performance increases, it
can be said that the system has excellent benefits. The perceived benefits of a system, especially
accounting information systems, can help and improve decision making, competitive advantage,
and the success and also the performance of a company (Phornlaphatrachakorn, 2019).

H1: Perceived usefulness influences the performance of millennial MSMEs in Medan City in a
positive and significant way.

The ease of use of a system/technology is closely related to how easily users can master it
without encountering significant difficulties in its operation (Yang, 2019), (Huang, Huang, Huang
& Lin, 2012). If complications/constraints are discovered in using the new system/technology
more incredible than the benefits received, the user will be uninterested in using the new
technology and return to the old method (Tanujaya, 2020). The ease of use of a system is critical
to its success, as it increases the efficiency and performance of users, both organizations and
individuals (Rafdinal & Senalasari, 2021), (Alshurafat, Shbail, Obeid, Masadeh, Dahmash & Al-
Msiedeen, 2021).

Perceived ease of use is a measure by which a user believes that using an information
technology system is free from difficulties in understanding and use (Mahemba & Respati, 2018).
When a system is easy to apply or use, a person will start learning and adapting, increasing his
performance (Omar, Munir, Kaizan, Noranee & Malik, 2019), (Fahlevi & Alharbi, 2021). Davis
(1989) in (Jogiyanto, 2008) stated that if one feels that believe information system is easy to use,
then he will use it, which can increase user performance.

H2: The Performance of Millennial MSMEs in Medan City is Influenced by Perceived Ease of Use
in a Positive and Significant Way.

A positive attitude encourages people to accept and engage in certain behaviors and vice
versa. Attitude toward Using is a term used to describe a person's attitude toward something that
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will be done, which can result in acceptance or rejection (Davis, Bagozzi & Warshaw, 1989), (
Arias-Oliva, Pelegrin-Borondo, Almahameed & Andrés-Sanchez, 2021). When a person has a
positive attitude toward technology, there will be an increase in performance due to behavior
(Maliha, Abu Aisheh, Tayeh & Almalki, 2021) and actions taken from the initial attitude (Arghashi
& Yuksel, 2022).

Susanty, Miradipta & Jie (2013) said that the attitude towards the use led to an increase in
performance, referring to the function of attitude as a guide and facilitator of behavior. The attitude
shown by each person towards something can be different, depending on the thoughts and views
of the person (Muflih, Abuhammad, Al-Azzam, Alzoubi, Muflih & Karasneh, 2021). A person's
attitude toward something strongly relates to specific intentions and behaviors (Nursiah, 2018).

H3: Attitude Toward Using Has a Positive and Significant Effect on the Performance of Millennial
MSMEs in Medan City.

Every business activity seeks to increase and maximize profits. Companies should be
responsive to environmental changes, particularly information technology, in order to achieve that
goal, and companies can't compete without taking action to use information systems (Prastika &
Purnomo, 2019). MSMES' interest in and use of e-commerce is reflected in the adoption of
information systems, mainly accounting information systems, that will support MSME
performance improvement, one of which is an increase in sales (Nurlinda & Fathimah, 2019).

Ainin, Parveen, Moghavvemi, Jaafar & Shuib (2015) state that the more frequently or
intensely a system is used, the more it will impact its performance. The impact of behavioral
intention in using an approach was also found by several previous researchers such as Niswah &
Legowati (2019) and Beik, Swandaru & Rizkiningsih (2021) in their research on the use of fintech
LAZIS, Shen, Ho, Ly & Kuo (2019) and Yunus, Ang & Hashim (2021) in research on learning,
(Correa, Rondan-Catalufia, Arenas-Gaitan & Martin-Velicia, 2019) and Altmeyer, Lessel, Jantwal,
Muller, Daiber & Kruger (2021) in research on gameful utilization.

H4: Behavioral Intention to Use Influences the Performance of Millennial MSMEs in Medan City
in a Positive and Significant Way.

3. RESEARCH METHODS

The approach used in this research is quantitative in the form of an associative, namely,
an approach that aims to determine the relationship or influence between two or more variables
(Sugiyono, 2015). The design of the research framework can be explained in Figure 1 below.

Perceived Usefulness (X1)

Perceived Ease of Use (X2)

UMKM Performance
Attitude Toward Using (X3) H3 (Y)

Behavioral Intention to Use (X4)

Figure 1. Research Framework
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This research's population consisted of all MSMEs in Medan City. Purposive sampling
was used in sampling, a sampling technique followed by specific considerations, or in another
sense, purposeful sampling (Ikhsan, Albra, Aziza, Khaddafi, Hayat, Oktaviani & Lesmana, 2018).
The MSME object was chosen because MSMES are interesting to discuss, especially in terms of
assets and funding, and are relevant to the topic of e-commerce in today's digital era. Another
reason for selecting the Millennial Group MSME object in Medan City is because MSMEs in
Medan City have the largest number compared to other cities in North Sumatra Province. This
method was chosen because the exact number of Millennial MSMEs in Medan City is unknown.
The following are the sampling criteria used in this research The following are the sampling criteria
used in this research: Respondents are Millennials, defined as those born between 1981 and 1996,
or between the ages of 25 and 40 in 2021 (Michael, 2019); Respondents have been running a
business for at least 2 years; Respondents run their businesses using e-commerce. In summary, the
operational definition of variables in this study can be seen in table 2 below.

Table 2. Definition of Operational Variables

No Variables Definition Measurement Indicator Mea;z;tleement
1  Perceived how a person has 1) System canimprove work performance Ordinal
Usefulness confidence that using 2) Increasing time efficiency
(X1) the system will improve  3) Increase effectiveness and productivity at
his performance . work
4) Improving the quality of work for the better
5) Streamlining the transaction process
6) The whole system is helpful in work
(Davis, 1989); (Alsabawy, Cater-Steel & Soar,
2016); (Deananda et al., 2020)
2 Perceived a person's belief that 1) Easy to understand and accessible system Ordinal
Ease of Use  when using a system no  2) It doesn't take much effort to use the system
(X2) great effort is needed. 3) The system is very flexible
4) Easy to learn system
5) Ease of work
6) Overall system easy to use
(Davis, 1989); (Susanto & Aljoza, 2015);
(Deananda et al., 2020)
3 Attitude a form of negative or 1) Using the system is a good idea Ordinal
Toward positive feelings for 2) Using the system is something fun
Using (X3) someone to perform a 3) Using system is a wise decision
behavior . 4) Using the system is a positive thing
(Davis, 1989); (Gan, Jiao, Liu & Zhang, 2018);
(Chuang, Liu & Kao, 2016)
4  Behavioral a form of interest in 1) Intention to use the system. Ordinal
Intentionto ~ someone who tends to 2) Estimate to use the system.
Use (X4) keep using atechnology. 3) Planning to recommend other users to
intend to use it.
4) Predicting will use the system in the future
(Davis, 1989); (Khan & Qutab, 2016); (Faisal &
Kraugusteeliana, 2019);
5 MSME Financial performance Return On Asset (ROA) Ratio
Performance as a measure of (Kharuddin, Ashari & Nassir, 2010); (Thanos &
YY) performance which  Papadakis, 2012); (Wahyuni et al., 2018)

includes measures of
profitability and short-
term goals
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In this research, data was gathered by distributing questionnaires containing a list of
questions about the problem, then distributed to respondents to answer and obtain information.
This questionnaire can be distributed using or without the assistance of information media such as
social media, Google forms, etc. The questionnaire's questions will be answered using a rating
scale, precisely the Likert scale. Furthermore, the data required for multiple regression analysis is
metric data (Hair, Black, Babin & Anderson, 2010), so the use of Likert scale data associated with
ratio data does not violate the rule of thumb of multiple linear regression analysis (Hair, Black,
Babin & Anderson, 2014).

Multiple linear regression was used to analyze the data. Multiple linear regression analysis
is a type of analysis that is used to test the effect of two or more independent variables on one or
more dependent variables (Janie, 2012). This analysis model assumes that the dependent variable
and its predictor have a straight-line relationship.

Multiple linear regression analysis was used in this research to examine the effect of
perceived usefulness, perceived ease of use, attitude toward using, and behavioral intention to use
on the performance of Millennial MSMEs in the adoption of an e-commerce-based accounting
information system.

The structural equations used in this research are as follows:

Y=0a4BIXL 4 B2X2 4 B3X3 4 PAXA + € corererecer et sssss s e srneans 2)
Description :

a = Constants

B1, B2, B3,p4 = Regression Coefficient

X1 = Perceived Usefulness

X2 = Perceived Ease of Use

X3 = Attitude Toward Using

X4 = Behavioral Intention to Use
Y = Performance of MSME.

£ = error term

4, RESULTS AND DISCUSSIONS

The results of descriptive statistical analysis are the results of methods describing research
data and the relationships between variables. The following table shows descriptive statistics from
this research:

Table 3. Descriptive Statistical Analysis
Descriptive Statistical

N Minimum Maximum Mean Std. Deviation
Perceived Usefulness 46 20 30 26.70 2.475
Perceived Ease of Use 46 23 30 26.78 1.825
Attitude Toward Using 46 14 20 17.28 1.809
Behavioral Intention to Use 46 15 20 18.15 1.633
Y 46 .500 .900 .68617 .082414
Valid N (listwise) 46

Source : SPSS Primary Data, Processed in 2021
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In this research, 46 samples were used in this research, as shown in table 3 above. The
Perceived Usefulness (X1) variable had the lowest (minimum) value of 20 and the highest
(maximum) value of 30, with an average (mean) value of 26.70 and a standard deviation of 2.475.
The lowest (minimum) value in the Perceived Ease Of Use (X2) variable had the lowest
(minimum) value of 23, while the highest (maximum) value was 30, with an average value of 26.78
and a standard deviation of 1.825. The lowest value (minimum) in the Attitude Toward Using (X3)
variable had the lowest (minimum) value of 14, and the highest value (maximum) is 20, with an
average value (mean) of 17.28 and a standard deviation of 1.809.

The lowest (minimum) value in the Behavioral Intention to Use (X4) variable had the
lowest (minimum) value of 15, and the highest value was 20. Furthermore, this variable's mean
(mean) and standard deviation are 18.15 and 1.633, respectively. The lowest (minimum) value in
the UMKM Performance variable () is 0.50, and the highest (maximum) value is 0.90, with this
variable having an average value (mean) of 0.68617 and a standard deviation of 0.082414.

Multiple linear regression analysis Janie (2012) is used to test the effect of two or more
independent variables on a dependent variable. The following are the results of multiple linear
regression in this research:

Table 4. Multiple Regression Test Results
Coefficients?

Unstandardized Coefficients

Model

B Std. Error
1 (Constant) 344 197
Perceived Usefulness .016 .006
Perceived Ease of Use .000 .008
Attitude Toward Using .002 .008
Behavioral Intention to Use -.005 .008

2 Dependent Variable: Y

Source : SPSS Primary Data, Processed in 2021

Based on table 4 above, it can be concluded that the regression equation is as follows:
Y= 0,344 + 0,016(X1) + 0,000(X2) + 0,002(X3) = 0,005(X4) ..rerrvrmrrmrrerereserrrerrreerennen (3)

The T-Statistic Test is a type of test that determines how much of a variation in the
dependent variable can be explained by the independent variable (Indriantoro & Supomo, 2016).
If t count > t table and the probability value has a significance level of 0.05, the independent
variable affects the dependent variable. If t count < t table and probability value are more
significant than a significance level of 0.05, the independent variable does not affect the dependent
variable. The t-statistical test (partial test) results are shown below:

Table 5. T-Statistical Test Results (Partial)
Coefficients?

Model t Sig.

1 (Constant) 1.743 .089
Perceived Usefulness 2.470 .018
Perceived Ease of Use -.058 .954
Attitude Toward Using 197 .845
Behavioral Intention to Use -.605 .549

2 Dependent Variable: Y
Source : SPSS Primary Data, Processed in 2021
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The result of t table a = 0.05 with df : n-k-1; (46-4-1) = 41 in the two-way test is 2.020,
which can be explained as follows:

1. The Effect of Perceived Usefulness on the Performance of MSMEs

According to table 5, the value of t count on the variable Perceived Usefulness (X1) is
2.470, indicating that t count is more significant than t table, which is 2.470 > 2.020. When viewed
from this perspective, the significance value is less than 0.05, 0.018 < 0.05. Based on both, it is
possible to conclude that the perceived usefulness variable has a partially significant effect on the
performance of MSMEs, implying that H1 is accepted.

Perceived usefulness has a positive coefficient value based on the test results. This is where
perceived usefulness has a positive impact on MSMEs' performance. Every time the perceived
usefulness of one unit changes, the performance of MSMEs improves. Alternatively, it can be
concluded that as the perceived usefulness of e-commerce-based AIS grows, so will the
performance of MSMEs.

Perceived usefulness is a person's belief that by using the system, they will improve their
performance (Davis, 1989). Users' perceptions of the benefits of using a system/technology are
closely related to perceived usefulness (Ajzen, 1991). Lanlan et al. (2019) and Cheah & Li (2020)
suggests in his research that when someone uses a system and finds that their performance
improves, the system has excellent benefits. This research's findings are consistent with those of
(Soudani, 2012) who discovered that the perceived benefits of AlS affect company performance.
This research's findings are also consistent with Dewi & Mertha (2016), Ben-Zvi (2012), which
discovered that perceived usefulness has a positive effect on performance.

2. The Effect of Perceived Ease Of Use on MSME Performance

Based on table 5, the t count value for the Perceived Ease of Use (X2) variable is -0.058,
indicating that the t count value is less than the t table value of -0.058 < 2.020. When viewed from
this perspective, the significance value is more significant than 0.05, which is 0.954 > 0.05. Based
on both, it is possible to conclude that the perceived ease of use variable has no significant effect
on the performance of MSMEs, implying that H2 is rejected.

According to the results of the tests, perceived ease of use is not an indicator of the growth
of MSME performance. According to the research's findings, the average value of respondents'
responses in each variable indicator of perceived ease of use is 4.43, indicating that while overall
respondents agree that there is an ease in using e-commerce-based AIS, this does not affect
improving MSME performance.

The lack of a significant influence can be explained by the idea that respondents’ perceived
ease of using e-commerce-based AIS alone cannot affect MSMES' performance, which is measured
by MSMEs' ability to generate profits from the total assets they have. Although ease of use is a
person's first step in feeling the benefits or positive impact on an activity, particularly business
activities, this research cannot prove this. The findings of this research are consistent with those of
(Mahemba & Respati, 2018), (Permana & Setianto, 2019), (Davis & Wiedenbeck, 2001) and
(Omar et al., 2019).
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3. The Influence of Attitude Toward Using on the Performance of MSMEs

According to table 5, the t count value for the Attitude Toward Using (X3) variable is
0.197, indicating that the t count value is less than the t table value of 0.197 < 2.020. When viewed
from this perspective, the significance value is more significant than 0.05, which is 0.845 > 0.05.
Based on both, it is possible to conclude that the variable attitude toward using partially has no
significant effect on the performance of MSMEs, so H3 is rejected.

According to the research's findings, the average value of respondents' responses from
each indicator of the attitude toward using a variable is 4.16, which is included in the agreed
category, indicating that respondents agree that using AlS is based on e-commerce is something
good/positive. However, respondents' positive attitude/assessment of using an e-commerce-based
AIS does not guarantee that this positive attitude will increase MSMES' ability to increase their
return on assets. This can be explained by the presence of several other factors that can support or
mediate attitudes toward use and performance. Askar (2018) and Festus & Ekpete (2012)
discovered in his research that attitudes do not directly affect performance but are mediated by
system usage, as measured by frequent use times and good responses when problems arise, which
can improve performance.

A person's positive attitude or response to a system does not always positively impact
performance. Therefore, the findings of this research agree with those of (Susanty et al., 2013) and
(Askar, 2018), (Chung, Lee & Kim, 2014) and (Cho, Bonn & Han, 2018).

4. The Effect of Behavioral Intention to Use on the Performance of MSMESs

According to table 5, the t count value for the Behavioral Intention to Use (X4) variable is
-0.605, which means that the t count value is less than the t table value of -0.605 < 2.020. The
significance value is therefore greater than 0.05, namely 0.549 > 0.05. Based on both, it is possible
to conclude that the behavioral intention to use variable has no significant effect on the
performance of MSMEs, implying that H4 is rejected.

The behavioral intention to use describes a person's level of interest in performing specific
actions (Davis, 1989). A person's intention becomes a powerful construct in determining a person's
behavior when doing something. The average value of respondents' responses to indicators of
behavioral intention to use is 4.52, which falls into the category of strongly agree, implying that
respondents have strong intentions to use AIS based on e-commerce in the future. This is based on
the idea that someone's intention to use a system in the future will not necessarily affect
performance. However, other factors support this intention to produce increased performance.

The intensity or routine of operating an e-commerce-based AlS is not fully described by a
person's interest or intention to reuse technology in the future. This means that MSME actors may
continue to use e-commerce-based AIS and even plan to use it in the future for a long time, but
this returns to MSME actors' intense use of e-commerce-based AIS in their business activities to
increase profitability (Isaac, Abdullah, Ramayah, Mutahar & Alrajawy, 2018). Widodo,
Handayani & Saifi (2013) discovered that user behavior and satisfaction with the system influence
performance. Intense use of the system, followed by user satisfaction, will affect performance. The
findings of this research are consistent with those of Fatihudin, Josua & Holisin, 2020), but not
with those of (Oswari, Suhendra & Harmoni, 2008).
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Table 6. Simultaneous Test Results

ANOVA?
Model Sum of Squares df Mean Square F Sig.
1 Regression .062 4 .015 2.607  .050b
Residual 244 41 .006
Total .306 45

2, Dependent Variable: Y
® Predictors: (Constant), Behavioral Intention to Use, Perceived Ease of Use, Attitude Toward Using,
Perceived Usefulness

Source : SPSS Primary Data, Processed in 2021

Based on the SPSS output in table 6 above, the F count value is 2.607, indicating that the
F count value is greater than the F table value, which is 2.607 > 2.600. Furthermore, the
significance value is 0.050, where the value is the same as the significance level, which is 0.05. As
a result of these two findings, it is possible to conclude that the variables perceived usefulness,
perceived ease of use, attitude toward using, and behavioral intention to use all impact the
performance of MSMEs.

5. CONCLUSION

Based on the previously described data analysis and discussion results, the following
conclusions can be drawn from this research: Perceived usefulness has a small but significant
impact on the performance of MSMEs. However, the Perceived Ease of Use has a minor impact
on the performance of MSMEs. Similarly, Attitude Toward Using has no significant effect on the
performance of MSMEs. Finally, Behavioral Intention to Use has a minor impact on the
performance of MSMEs. Simultaneous Perceived Usefulness, Perceived Ease of Use, Attitude
Toward Using, and Behavioral Intention to Use significantly impact MSMESs' performance.

As for the limitations of this study, it does not specify the business fields of MSMEs, so
that cannot focus the results. Further research is expected to be able to reach a more comprehensive
sample with various instruments so that it is possible to obtain more accurate results and develop
independent variables that are distinct or more independent of perceived usefulness, perceived ease
of use, attitude toward using, and behavioral intention to use variables, such as variabel
satisfaction, usage behavior/actual usage, and can reach a larger sample with different instruments
for more general research results.

REFERENCES

Abou-Shouk, M., Megicks, P., & Lim, W. M. (2013). Perceived benefits and e-commerce adoption
by SME travel agents in developing countries: Evidence from Egypt. Journal of
Hospitality & Tourism Research, 37(4), 490-515.

Ainin, S., Parveen, F., Moghavvemi, S., Jaafar, N. I., & Shuib, N. L. M. (2015). Factors influencing
the use of social media by SMEs and its performance outcomes. Industrial Management
and Data Systems, 115(3), 570-588. https://doi.org/10.1108/IMDS-07-2014-0205

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human Decision
Processes. https://doi.org/10.1016/0749-5978(91)90020-T

Alsabawy, A. Y., Cater-Steel, A., & Soar, J. (2016). Determinants of perceived usefulness of e-
learning systems. Computers in Human Behavior, 64, 843-858.



An Analysis of Determinants of E-Commerce-Based 191

Alshurafat, H., Shbail, A., Obeid, M., Masadeh, W. M., Dahmash, F., & Al-Msiedeen, J. M.
(2021). Factors affecting online accounting education during the COVID-19 pandemic: an
integrated perspective of social capital theory, the theory of reasoned action and the
technology acceptance model. Education and Information Technologies, 26(6), 6995—
7013.

Altmeyer, M., Lessel, P., Jantwal, S., Muller, L., Daiber, F., & Kriiger, A. (2021). Potential and
effects of personalizing gameful fitness applications using behavior change intentions and
Hexad user types. User Modeling and User-Adapted Interaction, 31(4), 675-712.

Arghashi, V., & Yuksel, C. A. (2022). Interactivity, Inspiration, and Perceived Usefulness! How
retailers’ AR-apps improve consumer engagement through flow. Journal of Retailing and
Consumer Services, 64, 102756.

Arias-Oliva, M., Pelegrin-Borondo, J., Almahameed, A. A., & Andrés-Sanchez, J. de. (2021).
Ethical attitudes toward COVID-19 passports: evidences from Spain. International
Journal of Environmental Research and Public Health, 18(24), 13098.

Askar, A. (2018). Mobile Electronic Performance Support System as a Learning and Performance
Solution: A Qualitative Study Examining Usage, Performance, and Attitudes. Turkish
Online Journal of Educational Technology - TOJET, 17(2), 76-88.

Barry, M., & Jan, M. T. (2018). Factors influencing the use of m-commerce: An extended
technology acceptance model perspective. International Journal of Economics,
Management and Accounting, 26(1), 157-183.

Basak, S. K., Govender, D. W., & Govender, I. (2016). Examining the impact of privacy, Security,
and trust on the TAM and TTF models for e-commerce consumers: A pilot study. 2016
14th Annual Conference on Privacy, Security and Trust (PST), 19-26.

Beik, I. S., Swandaru, R., & Rizkiningsih, P. (2021). Utilization of Digital Technology for Zakat
Development. In Islamic FinTech (pp. 231-248). Springer.

Ben-Zvi, T. (2012). Measuring the perceived effectiveness of decision support systems and their
impact on performance. Decision Support Systems, 54(1), 248-256.
https://doi.org/10.1016/j.dss.2012.05.033

Cheah, S., & Li, S. (2020). The effect of structured feedback on performance: The role of attitude
and perceived usefulness. Sustainability, 12(5), 2101.

Cho, M., Bonn, M. A., & Han, S. J. (2018). Generation Z’s sustainable volunteering: Motivations,
attitudes and job performance. Sustainability (Switzerland), 10(5), 1-16.
https://doi.org/10.3390/su10051400

Chuang, L.-M., Liu, C.-C., & Kao, H.-K. (2016). The adoption of fintech service: TAM
perspective. International Journal of Management and Administrative Sciences, 3(7), 1-
15.

Chung, S., Lee, K. Y., & Kim, K. (2014). Job performance through mobile enterprise systems: The
role of organizational agility, location independence, and task characteristics. Information
and Management, 51(6), 605-617. https://doi.org/10.1016/j.im.2014.05.007

Correa, P., Rondan-Catalufia, F. J., Arenas-Gaitan, J., & Martin-Velicia, F. (2019). Analysing the
acceptation of online games in mobile devices: An application of UTAUT2. Journal of
Retailing and Consumer Services, 50, 85-93.

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of
information technology. MIS Quarterly: Management Information Systems, 13(3), 319-
339. https://doi.org/10.2307/249008



192 Syah & Karen

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). User acceptance of computer technology:
A comparison of two theoretical models. Management Science, 35(8), 982-1003.

Davis, S., & Wiedenbeck, S. (2001). The mediating effects of intrinsic motivation, ease of use and
usefulness perceptions on performance in first-time and subsequent computer users.
Interacting with  Computers, 13(5), 549-580. https://doi.org/10.1016/S0953-
5438(01)00034-0

Deananda, A., Budiastuti, P., & Muid, D. (2020). Analisis Faktor-Faktor Pengaruh Minat
Penggunaan Pada Aplikasi Shopee Dengan Menggunakan Technology Acceptance Model
(TAM). Diponegoro Journal of Accounting, 9, 1-10.

Dewi, N. L. G. K., & Mertha, M. (2016). Pengaruh Perceived Usefulness, Perceived Ease of Use
Dan Penggunaan Software Audit Pada Kinerja Auditor Internal. E-Jurnal Akuntansi,
17(No 2), 1485-1515.

Fahlevi, M., & Alharbi, N. (2021). Adoption of e-payment system to support health social security
agency. International Journal of Data and Network Science, 5(4), 737—744.

Faisal, M., & Kraugusteeliana. (2019). Analisis Behavioral Intention Pada Penggunaan Digital
Payment Dengan Menggunakan Metode Technology Acceptance Model 3 ( Studi Kasus
Pada Aplikasi Linkaja ). Seminar Nasional Informatika, Sistem Informasi Dan Keamanan
Siber (SEINASI-KESI), 1-11.

Fatihudin, D., Josua, M., & Holisin, 1. (2020). The Role of Intellectual Human Capital, Human
Resource Practices and Intention to Use of Energy Resources on the Company
Performance. International Journal of Energy Economics and Policy, 10(6), 704—712.

Fatimah, S., & Azlina, N. (2021). Pengaruh Teknologi Informasi dan Inovasi Terhadap Kinerja
Usaha Kecil dan Menengah (UKM)(Studi Pada UKM Berbasis Online di Kota Dumai).
Riset Akuntansi Dan Perbankan, 15(1), 444-459.

Festus, C., & Ekpete, O. A. (2012). Improving students’ performance and attitude towards
chemistry through problem-based-solving techniques (pbst). International Journal of
Academic Research in Progressive Education and Development, 1(1), 167-174.

Gan, X., Jiao, Y., Liu, L., & Zhang, Y. (2018). Research on the Factors Influencing Users’
Adoption Intention of E-commerce Recommendation System. International Conference
on Data Mining and Big Data, 563-574.

Grandon, E. E., & Pearson, J. M. (2004). Electronic commerce adoption: an empirical study of
small and medium US businesses. Information & Management, 42(1), 197-216.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Advanced diagnostics for multiple
regression: A supplement to multivariate data analysis. In Upper Saddle River. Upper
saddle River: Pearson Education.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate data analysis:
Pearson New International Edition. In British Library Cataloguing-in-Publication Data
(Vol. 1, Issue 2).

Huang, Y.-M., Huang, Y.-M., Huang, S.-H., & Lin, Y.-T. (2012). A ubiquitous English vocabulary
learning system: Evidence of active/passive attitudes vs. usefulness/ease-of-use.
Computers & Education, 58(1), 273-282.

Hussein, L. A., Baharudin, A. S., Jayaraman, K., & Kiumarsi, S. (2019). B2B e-commerce
technology factors with mediating effect perceived usefulness in Jordanian manufacturing
SMES. Journal of Engineering Science and Technology, 14(1), 411-429.



An Analysis of Determinants of E-Commerce-Based 193

Idris, A., Edwards, H., & Mcdonald, S. (2017). E-commerce adoption in Developing Countries
SMEs: What Do the Prevailing Theoretical Models Offer Us? International Conference
on E-Commerce, 1-8.

Ikhsan, A., Albra, W., Aziza, N., Khaddafi, M., Hayat, A., Oktaviani, A., & Lesmana, S. (2018).
Metodologi Penelitian Bisnis. Madenatera.

Indarsin, T., & Ali, H. (2017). Attitude toward Using m-Commerce: The Analysis of Perceived
Usefulness Perceived Ease of Use, and Perceived Trust: Case Study in Ikens Wholesale
Trade, Jakarta — Indonesia. Saudi Journal of Business and Management Studies, 2(11),
995-1007. https://doi.org/10.21276/sjbms.2017.2.11.7

Indriantoro, N., & Supomo, B. (2016). Metode Penelitian Bisnis untuk Akuntansi & Manajemen.
In Ekonomi. Andi.

Isaac, O., Abdullah, Z., Ramayah, T., Mutahar, A. M., & Alrajawy, I. (2018). Integrating user
satisfaction and performance impact with technology acceptance model (TAM) to
examine the internet usage within organizations in Yemen. Asian Journal of Information
Technology, 17(1), 60-78.

Janie, D. N. A. (2012). Statistik deskriptif & regresi linier berganda dengan SPSS. In USM Press.

Jogiyanto, H. (2008). Sistem Informasi Keperilakuan Edisi Revisi. In Yogyakarta. Penerbit Andi.
ANDI.

Johar, M., & Awalluddin, A. (2011). The Role of Technology Acceptance Model in Explaining
Effect on E-Commerce Application System. International Journal of Managing
Information Technology, 3(3), 1-14. https://doi.org/10.5121/ijmit.2011.3301

Khan, A., & Qutab, S. (2016). Understanding research students’ behavioural intention in the
adoption of digital libraries: A Pakistani perspective. Library Review.

Kharuddin, S., Ashhari, Z. M., & Nassir, A. M. (2010). Information system and firms’
performance: The case of Malaysian small medium enterprises. International Business
Research, 3(4), 28.

Kristiyanthi, A. D., & Dharmadiaksa, I. B. (2019). Analisis Faktor yang Memengaruhi Niat
Penggunaan Sistem Informasi Akuntansi. E-Jurnal Akuntansi, 29(3), 1166.
https://doi.org/10.24843/eja.2019.v29.i03.p19

Lanlan, Z., Ahmi, A., Muse, O., & Popoola, J. (2019). Perceived Ease of Use , Perceived
Usefulness and the Usage of Computerized Accounting Systems : A Performance of Micro
and Small Enterprises ( MSEs ) in China. International Journal of Recent Technology and
Engineering, 2, 324-331. https://doi.org/10.35940/ijrte.B1056.0782S219

Lestari, D. A., Purnamasari, E. D., & Setiawan, B. (2020). Pengaruh Payment Gateway terhadap
Kinerja Keuangan UMKM. 01, 9-18.

Lui, H. K., & Jamieson, R. (2003). TriTAM: a model for integrating trust and risk perceptions in
business-to-consumer electronic commerce. 16th Bled Electronic Commerce
ETransformation, September 2001, 349-364.

Mahemba, Y., & Respati, A. D. (2018). Pengaruh Persepsi Manfaat Penggunaan Dan Persepsi
Kemudahan Penggunaan Terhadap Kinerja Program Akuntasi Pada Umkm Di Kota
Yogyakarta. UMMagelang Conference Series, 37-48.

Maliha, M. N., Abu Aisheh, Y. I, Tayeh, B. A., & Almalki, A. (2021). Safety barriers
identification, classification, and ways to improve safety performance in the architecture,
engineering, and construction (AEC) industry: Review study. Sustainability, 13(6), 3316.



194 Syah & Karen

Michael, D. (2019). Where Millennials end and Generation Z begins | Pew Research Center. Pew
Research Center, 1-7.

Muflih, S., Abuhammad, S., Al-Azzam, S., Alzoubi, K. H., Muflih, M., & Karasneh, R. (2021).
Online learning for undergraduate health professional education during COVID-19:
Jordanian medical students’ attitudes and perceptions. Heliyon, 7(9), e08031.

Niswah, F. M., & Legowati, D. A. (2019). Muslim millennial’s intention of donating for charity
using fintech platform. Journal of Islamic Monetary Economics and Finance, 5(3), 623—
644.

Nurlinda, & Fathimah, V. (2019). Determinan Adopsi E-Commerce Dan Dampaknya Pada Kinerja
Usaha Mikro Kecil Menengah (Umkm). Jurnal Riset Akuntansi Dan Keuangan, 7(3), 445
464. https://doi.org/10.17509/jrak.v7i3.18105

Nursiah, N. (2018). Pengaruh perceived ease of use dan perceived usefulness terhadap behavior
intention to use. Jurnal Elektronik Sistem Informasi Dan Komputer, 3(2), 39-47.

Ocloo, C. E., Xuhua, H., Akaba, S., Shi, J., & Worwui-Brown, D. K. (2020). The determinant
factors of business to business (B2B) E-commerce adoption in small-and medium-sized
manufacturing enterprises. Journal of Global Information Technology Management,
23(3), 191-216.

Omar, N., Munir, Z. A., Kaizan, F. Q., Noranee, S., & Malik, S. A. (2019). The Impact of
Employees Motivation, Perceived Usefulness and Perceived Ease of Use on Employee
Performance among Selected Public Sector Employees. International Journal of
Academic Research in Business and Social Sciences, 9(6), 1128-1139.
https://doi.org/10.6007/ijarbss/v9-i6/6074

Oswari, T., Suhendra, E. S., & Harmoni, A. (2008). Model Perilaku Penerimaan Teknologi
Informasi: Pengaruh Variabel Prediktor , Moderating Effect , Dampak Penggunaan
Teknologi Informasi Terhadap Produktivitas dan Kinerja Usaha Kecil. Kommit, Kommit,
20-21.

Palinggi, S., & Limbongan, E. C. (2020). Pengaruh Internet Terhadap Industri E-Commerce dan
Regulasi Perlindungan Data Pribadi Pelanggan di Indonesia. Seminar Nasional Riset Dan
Teknologi (SEMNASRISTEK), 4(1), 225-232.

Park, N., Rhoads, M., Hou, J.,, & Lee, K. M. (2014). Understanding the acceptance of
teleconferencing systems among employees: An extension of the technology acceptance
model. Computers in Human Behavior, 39, 118-127.

Permana, I. B. G. A., & Setianto, D. P. (2019). The impact of task technology fit, system quality
and information quality to user performance: Perceived ease usefullness and perceived
ease of use as mediation. International Journal of Organizational Innovation (Online),
12(2), 335-340.

Phornlaphatrachakorn, K. (2019). Internal control quality, accounting information usefulness,
regulation compliance, and decision-making success: evidence from canned and processed
foods businesses in Thailand. International Journal of Business, 24(2), 198-215.

Prastika, N., & Purnomo, D. (2019). Pengaruh Sistem Informasi Akuntansi terhadap Kinerja
Perusahaan pada Usaha Mikro Kecil dan Menengah (UMKM) Di Kota Pekalongan. Jurnal
LITBANG Kota Pekalongan, 7(1).

Priatna, H. (2016). Pengukuran Kinerja Perusahaan dengan Rasio Profitabilitas. Jurnal Akuntansi
Fakultas Ekonomi UNIBBA 1, 7(1), 1-10.



An Analysis of Determinants of E-Commerce-Based 195

Rafdinal, W., & Senalasari, W. (2021). Predicting the adoption of mobile payment applications
during the COVID-19 pandemic. International Journal of Bank Marketing.

Ristyawan, M. R. (2018). Pengaruh Transaction Processing System Aplikasi Android Book Keeper
Accounting Terhadap Decision Support System pada UMKM di Kota Pontianak. Jurnal
Akuntansi Keuangan Dan Bisnis, 11(2), 47-56.

Santika, 1. W., & Yadnya, I. P. (2017). Analisis Technology Acceptance Model terhadap
penggunaan e-commerce pada UKM kerajinan Di Gianyar. Prosiding Seminar Nasional
AIMI, Jambi, 255-264.

Sartono, A. (2010). Manajemen Keuangan teori dan Aplikasi. In Yogyakarta: BPFE.

Shen, C., Ho, J.,, Ly, P. T. M., & Kuo, T. (2019). Behavioural intentions of using virtual reality in
learning: perspectives of acceptance of information technology and learning style. Virtual
Reality, 23(3), 313-324.

Sitinjak, 1. (2020). Pengaruh Entrepreneurial Orientation dan Task Environment terhadap Kinerja
UMKM Kota Medan. Journal of Economics and Business, 1(2), 30—44.

Sitinjak, I., & Sinaga, E. (2019). Dampak Entrepreneurial Competencies bagi Keberhasilan
UMKM Start-up Kota Medan. Journal of Economics and Business, 1(1), 15-29.

Soneka, P. N., & Phiri, J. (2019). A Model for Improving E-Tax Systems Adoption in Rural
Zambia Based on the TAM Model. Open Journal of Business and Management, 07(02),
908-918. https://doi.org/10.4236/0jbm.2019.72062

Soudani, S. N. (2012). The Usefulness of an Accounting Information System for Effective
Organizational Performance. International Journal of Economics and Finance, 4(5).
https://doi.org/10.5539/ijef.v4n5p136

Sugiyono, P. (2015). Metode penelitian kombinasi (mixed methods). Bandung: Alfabeta, 28, 1—
12.

Susanto, T. D., & Aljoza, M. (2015). Individual Acceptance of e-Government Services in a
Developing Country: Dimensions of Perceived Usefulness and Perceived Ease of Use and
the Importance of Trust and Social Influence. Procedia Computer Science, 72, 622—629.
https://doi.org/10.1016/j.procs.2015.12.171

Susanty, A., Miradipta, R., & Jie, F. (2013). Analysis of the Effect of Attitude Toward Works ,
Organizational Commitment , and Job Satisfaction , on Employee’s Performance.
European Journal of Business and Social Sciences, 1(10), 15-24.

Suyanto, S., & Kurniawan, T. A. (2019). Faktor yang Mempengaruhi Tingkat Kepercayaan
Penggunaan FinTech pada UMKM Dengan Menggunakan Technology Acceptance Model
(TAM). Akmenika: Jurnal Akuntansi Dan Manajemen, 16(1).
https://doi.org/10.31316/akmenika.v16i1.166

Tanujaya, A. (2020). Pengaruh Perceived Ease Of Use, Perceived Usefulness, dan Trust terhadap
Intention To Use. Jurnal Manajerial Dan Kewirausahaan, 2(3)(2), 715-722.

Thanos, I. C., & Papadakis, V. M. (2012). The use of accounting-based measures in measuring
M&A performance: a review of five decades of research. Advances in Mergers and
Acquisitions, 10, 103-120.

Triandini, E., Djunaidy, A., & Siahaan, D. (2013). Development of a conceptual model of E-
commerce adoption for SMEs in Indonesia. 2013 International Conference on Information
Technology and Electrical Engineering (ICITEE), 93-96.



196 Syah & Karen

Virzaru, A. A., Bocean, C. G., Rotea, C. C., & Budica-lacob, A.-F. (2021). Assessing antecedents
of behavioral intention to use mobile technologies in e-commerce. Electronics, 10(18),
2231.

Venkatesh, V., & Davis, F. D. (1996). A model of the antecedents of perceived ease of use:
Development and test. Decision Sciences, 27(3), 451-481. https://doi.org/10.1111/j.1540-
5915.1996.th00860.x

Venkatesh, V., & Davis, F. D. (2000). Theoretical extension of the Technology Acceptance Model:
Four longitudinal field studies. Management Science, 46(2), 186-204.
https://doi.org/10.1287/mnsc.46.2.186.11926

Wahyuni, T., Marsdenia, M., & Soenarto, I. (2018). Analisis Pengaruh Penerapan Sistem Informasi
Akuntansi Terhadap Pengukuran Kinerja UMKM di Wilayah Depok. Jurnal Vokasi
Indonesia, 4(2). https://doi.org/10.7454/jvi.v4i2.97

Wibowo, A. (2013). Pembukuan sederhana untuk UMKM. In Uny. Media Pressindo.

Widodo, T. W., Handayani, S. R., & Saifi, M. (2013). Pengaruh Aplikasi Sistem Informasi
Manajemen (SIM) terhadap Kinerja Karyawan Studi Kasus pada Usaha Kecil Menengah
Bidang Usaha Warnet di Kota Malang). PROFIT: Jurnal Administrasi Bisnis, 7, 87-100.

Yang, T. (2019). ICT technologies standards and protocols for active distribution network. In
Smart power distribution systems (pp. 205-230). Elsevier.

Yunus, M., Ang, W. S., & Hashim, H. (2021). Factors affecting teaching English as a Second
Language (TESL) postgraduate students’ behavioural intention for online learning during
the COVID-19 pandemic. Sustainability, 13(6), 3524.

Zamzami, F., Nusa, N., & Faiz, I. (2021). Sistem Informasi Akuntansi. In UGM Press (Issue 33).
UGM Pres.



