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INTRODUCTION

Of Law number 17 of 2013 concerning state finances that state revenues are all revenues originating
from tax revenues, non-tax state revenues and grant receipts from within and outside the country
The largest source of state revenue comes from taxes, which are divided into seven sectors. namely
income tax, value added tax, sales tax on luxury goods, land and building tax, export tax,
international trade tax and import duties and excise.

Taxpayer compliance is the condition of the taxpayer carrying out his obligations in a
disciplined manner in accordance with the laws and regulations and the applicable taxation method.
So the role of taxes as a regulator or as a tool used to implement government policies in the economic
and social fields (Prihartanto, et al 2014 in Nora Hilmia Primasari 2016:65).
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Several phenomena that occur in the eyes of taxation make taxpayers reluctant and worried to
make tax payments. From tax evasion cases to tax bribery. So that in this condition it greatly affects
taxpayer compliance because the taxpayer does not want the costs he incurs which should be for tax
obligations to be misused by the tax authorities (www.Medialndonesia.com).

The phenomenon that occurs in e-commerce potential for development in e-commerce is higher,
while taxpayer compliance is minimal. SMEs e-commerce in Indonesia is increasing.trade
transactions online continues to increase by 30-40% every year. It is predicted that in 2022 the
transaction value will reach US$ 16 billion or equivalent to 228 trillion rupiah (www.pajak.com).

Growth is increasing progressively for e-commerce, the growth is increasing every year, the
peak is estimated in 2022 and the increasing number of MSMEs that have sprung up shows a large
tax potential. Through government regulation number 46 of 2013 concerning income tax on income
received or obtained by taxpayers who have a gross turnover, it stipulates a final income tax of 1%
for entrepreneurs below a turnover of 4.8 billion per year. In 2018, government regulation Number
23 of 2018 was issued which stipulates an even lower rate of 0.5% of gross income.

RESEARCH METHOD

Data used in this study are primary data collected through questionnaires. The type of data used in
this study is primary and secondary data. This research uses quantitative data in the form of written
responses from respondents relating to questions or statements that are collaborated from each
indicator on each variable.

The population is a generalization area consisting of objects or subjects that have certain
qualities and characteristics that are determined by researchers to be studied and then drawn
conclusions (Dadang Sudirno & L Suparto LM (2020: 64). The population in this study are SMEs
EMSMEs.According in Majalengka Regency as many as 414 E-Commerce.

Sugiyono (2011) in Mahir Pradana et al (2016), the sample is part of the number and
characteristics possessed by the population. For this reason, samples taken from the population must
be truly representative. The population sampled in this study is E-Commerce in Majalengka
Regency.Because the population of E-Commerce known, the sample technique in this study is
probability sampling with simple random sampling where sample members from the population
are taken randomly without regard to the existing strata in the population. Because the population
in this study is known, in the taking the number of samples using the Slovin formula, the sample in
this study was 118, but only 100 respondents could be used as samples.

Method The research method used is quantitative research with data analysis techniques in this
study using multiple linear regression, determination test, classical assumption test, model
feasibility test and hypothesis testing (t test).

RESULTS AND DISCUSSIONS

Validity Test

Instrument testing is done first before testing the data and testing the hypothesis. A valid and
reliable instrument is an absolute requirement to obtain valid and reliable research results. The
criteria for conducting the validity of each question is if r count > r table.
Reliability Test

Reliability test is an instrument that is used several times to measure the same object will produce
the same results Shela Rosuna Farah (2020).

Table 1. Reliability test results

Variable Total Item Value Critical Information
Question Cronbach Value
Alpha
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Socialization of

. 7 0.811 0.60 Reliabel
taxation
Tax sanctions 5 0.624 0.60 Reliabel
Taxpayer 8 0.695 0.60 Reliabel
compliance

Source: SPSS version 25 output, self-processed data (2022)

Multiple Linear Regression Analysis
Regression analysis was conducted to test the hypothesis about the partial effect of independent
variables on the dependent variable.
Table 2. Multiple Linear Regression Analysis

Unstandardized
Model Coefficients
B Std. Error
(Constant) 8.730 2.938
1 Socialization of taxation 255 .098
Tax sanctions 841 124

Source: SPSS version 25 output, self-processed data (2022)

The results above can be seen that the regression equation formed is
Y=28,730 + 0.255 x1 + 0.841 x2 + ¢
From the above equation it can be concluded that:

a. constant in the regression model is 8.730 and has a positive sign. If all variables (socialization of
taxation and tax sanctions) have a value of (0) then the value of taxpayer compliance is 8.730, so
that the higher the socialization of taxation and tax sanctions, the compliance of taxpayers will
increase and vice versa if the socialization of taxation and tax sanctions decreases, then taxpayer
compliance will decrease.

b. The regression coefficient of taxation socialization (X1)is 0.255 and is positive, meaning that the
higher the socialization of taxation, the higher the level of taxpayer compliance and vice versa, if
the socialization of taxation decreases, the compliance of taxpayers will decrease.

c. The regression coefficient for tax sanctions (X2) is 0.841 and is positive, meaning that the more
strict the tax sanctions, the higher the level of taxpayer compliance and vice versa if the tax
sanctions decrease, the taxpayer compliance will decrease.

d. The residual value (¢) means that the error in predicting the sample data is made by the
researcher.

Coefficient of Determination Analysis

The coefficient is used to measure how much ability the independent variable has on the
dependent variable, it can be calculated with a quantity called the coefficient of determination which
is expressed in the form of a percentage.

Table 3. Coefficient of Determination Analysis

Sig, Correlations
Zero-order  Partial Part

.004

.010 435 256 197

.000 .641 567 b11

Source: SPSS version 25 output, self-processed data (2022)

KD = r2x100%
= (0.435)2 x 100%
=0.18 x 100%
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=18%
Based on the above calculations, it can be seen the magnitude of the contribution of tax
socialization to taxpayer compliance by 18%.
KD = r2x100%
=0.641
= (0.641)2 x 100%
=0.41 x 100%
=41%
Based on the above calculation, it can be seen that the contribution of tax sanctions to taxpayer
compliance is 41%.

Model Feasibility Test (F test)

According to Imam Ghozali (2016: 98) the model's feasibility test is to test whether there is an
overall significant effect on the regression model. Decision making on the model feasibility test
(Goodness of Fit) is as follows: If the goodness of fit statistic is <0.05, then Ho is accepted, which
means the model is able to predict the observation value so that the research model is appropriate
or feasible.

Table 4. Model Feasibility Test (F test)
ANOVA-
F Sig.
39.662 .000p
Source: SPSS version 25 output, self-processed data (2022)

Judging from the Fcount (sig) the value is 0.000 <0.05 so it can be concluded that the estimated
regression model is feasible to use to explain the effect of tax socialization and tax sanctions on
taxpayer compliance.

Classical Assumption
Test Normality

Test The normality test aims to test whether in the regression model the confounding variable or
residual has a normal distribution or not, the residual variable which is normally distributed is seen
from the Monte Carlo. The normality test will be met or considered passed if the value of Monte
Carlo sig. (2-tailed) above 0.05 then the data we tested were normally distributed (Imam Ghozali,
2018).

Table 5. Normality Test
One-Sample Kolmogorov-Smirnov Test

Test Statistic .094
Asymp. Sig. (2-tailed) .030¢
Monte Carlo Sig. .325d
Sig. (2- 99% Lower 313
tailed) Confidence Bound
Interval Upper 337
Bound

Source: SPSS version 25 output, self-processed data (2022)

The value of Monte Carlo Sig (2-tailed) is 0.325, the value is > 0.05. So it can be concluded that the
residual value is normally distributed. In this research using historigram graph and P-plot graph.
The following is a historigram of data normality test results.
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Heteroscedasticity

Test The heteroscedasticity test to test the occurrence of residual variance inequality from one
observation to another observation is still called homoscedasticity and if it is different it is called
heteroscedasticity, if the significance value is above the 5% confidence level, it can be concluded that
there is no heteroscedasticity and vice versa (Imam Ghozali, 2018: 137).

Scatterplot
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Figure 1. Heteroscedasticity Test Results
Source: SPSS version 25 output, self-processed data (2022)

The scatterplots above show that the points spread randomly and are spread both above and
below the number 0 on the Y axis. It can be concluded that there is no heteroscedasticity in the
regression model, so the regression model is feasible to use to predict taxpayer compliance based on
the input of the independent variable socialization of taxation. and tax sanctions.

Multicollinearity Test

Aims to test whether there is a correlation (similarity) between the independent variables in the
regression model. To detect multicollinearity in a model, it can be seen from the tolerance and
variance inflation factor (VIF).

Table 6. Multicollinearity Test
Collinearity Statistics

Tolerance VIF
.843 1.187
.843 1.187

Source: SPSS version 25 output, self-processed data (2022)

Based on the table, it shows that the Variance Inflation Factor (VIF) value of each independent
variable is not more than 10, namely in both 1.187 < 10 and the tolerance both is more than 0.1,
namely 0.843 > 0.1. Thus, it can be concluded that there is no multicollinearity between the variables
of tax socialization and tax sanctions.

Hypothesis
Test Partial Test (t test)

This test was conducted to partially test the hypothesis, used to test (X1) and (X2) against (Y). The
t-test was performed by comparing tcount with t-table at a significant level of 5%. This test is carried
out by comparing the significance of tcount with ttable with the following conditions:

a. If tcount > ttable: then Ho is rejected Ha is accepted
b. If tcount < ttable: then Ho is accepted Ha is rejected
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Table 7. Partial Test (t test)

Coefficients?
Model t Sig.
(Constant) 2971  .004
1  Socialization of taxation 2.610 .010
Tax sanctions 6.782 .000

Source: SPSS version 25 output, self-processed data (2022)

a. From the table above, it is known that the tax socialization variable has a t value 2.610 with a
significance value of 0.010. Partially it is known that the tax socialization variable has a value of
tcount > ttable , which is 2.610 > 1.98397 with a significance value of 0.010 < 0.05, so Ho rejected.
Ha accepted. This means that it shows that the tax socialization variable has an effect on taxpayer
compliance. Thus the first hypothesis (H1)can be proven true. A positive t value indicates that
tax socialization has a direct relationship with taxpayer compliance.

b. From the table above, it is known that the tax penalty variable has a tcount of 6.782 with a
significance value of 0.000. Partially it is known that the tax penalty variable has a value of
tarithmetic > ttable that is 6.782 > 1.98397 with a significance value of 0.000 < 0.05 then Ho
rejected. Ha accepted. This means that it shows that the variable of tax sanctions has an effect on
taxpayer compliance. Thus the second hypothesis (H2) can be proven true. A positive t value
indicates that tax sanctions have a direct relationship with taxpayer compliance.

CONCLUSION

Based on the results of research and discussion in the previous chapter regarding the effect of tax
socialization and tax sanctions on taxpayer compliance in Majalengka Regency, several conclusions
can be drawn as follows: Tax socialization has an effect on taxpayer compliance. In a condition where
tax socialization can provide correct information to taxpayers, as well as frequent taxpayers
participating in socialization this can increase taxpayer compliance in carrying out their tax
obligations, tax Sanctions affect taxpayer compliance. This means that they are aware and
understand the sanctions given to taxpayers who violate tax regulations. The high level of sanctions
that are given firmly and consistently will increase taxpayer compliance.

As for suggestions, to improve taxation socialization, it should be done with more effective
methods and implementation, such as arranging the schedule for the implementation of the
socialization in accordance with the free time of taxpayers and the socialization method adapted to
the question and answer method and holding dorprizes in order to arouse taxpayers to continue to
participate in socialization is also the language used can be understood by all people so that it will
be easily understood by taxpayers. In terms of tax sanctions, the government must be firm and fair
in giving sanctions to non-compliant taxpayers, and often conduct socialization so that taxpayers
understand and understand their obligations in accordance with applicable laws. Future researchers
are expected to be able to expand their research by choosing other research objects that are wider
than this research, adding other variables such as tax awareness, tax rates, application of e-filling,
modern taxation systems, NPWP benefits, understanding of taxpayers, knowledge of corruption,
quality services and tax knowledge that affect taxpayer compliance.
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