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The study focuses on politeness of merchants and managers in the
Minang tourism area in the use of aizuchi towards Japanese
tourists in Padang city. Politeness in terms of the language used
by Minang merchants in tourism areas can be seen in the daily
lives of those who use the Kato Nan Ampek culture. The ampek
kato are kato malereng, kato mandaki, kato manurun, and kato
mandata. Based on the five characteristics proposed by Mynard,
there are only three characteristics, namely expressing
confirmation, showing concern, and surprise. These
characteristics indicate a cultural attitude that uses Kato Nan
Ampek, namely kato mandaki and kato mandata. Politeness that is
done to Japanese people who have aizuchi culture, namely the
response to the interlocutor varies depending on the place. In
general, merchants and tourism object managers are very polite in
order to attract tourists to their business. Because of the limitations
in mastering the Japanese language, the characteristic forms
shown by the merchants are only in the form of confirmation by
using the words (&L (hai), (LY. £ 5 TY (hai sou desu), and
the form of one's attention in the form of %3 T¥4a (sou
desune), expressing doubts by using the phrase oMY £FHA
(wakarimasen). Meanwhile, the politeness given by merchants
and tourism managers is based on the functions put forward by
Horiguchi, namely stating that the interlocutor is listening,
understanding the conversation, agreeing, and expressing feelings.

INTRODUCTION

Life in society has various rules, for the sake of creating harmony in life and depending on the
culture of the community. The culture of a society in a certain place is not the same as the
culture of a society in other places. Even though the purpose of the culture is the same, perhaps
the way of implementation is not the same. These cultures will be different from each other,
especially in different countries. The culture will be different even though the purpose of the
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culture is the same. We also need to study these cultural differences between countries in order
to get to know the country. For example, Japanese culture's firm use of aizuchi when talking to
the interlocutor. If we know other people's culture, we will easily socialize with that person,
especially if we know that person's language.

Language is a communication tool in conveying ideas and thoughts. The language used by
humans in the world also varies. For example, English, Indonesian, Japanese, Korean, etc.
Every language has specific rules in terms of writing procedures, structure, letters, etc. The
spoken language used to communicate between humans also has specific rules. For example,
we must pay attention to ethics and etiquette when speaking. The etiquette of speaking, for
example, the manners of speaking.

Politeness in speaking will show the speaker's personality and culture. For example, speaking
in Japanese will show Japanese culture. Speaking in Minang language will show the Minang
culture. Japanese and Minang cultures in communicating are very concerned about politeness.
Politeness in communicating in Japanese is known as aizuchi. Aizuchi is an expression
conveyed by the interlocutor to respond to the information given by the speaker when the
speaker is using their right to speak (Misri)(Kubota, 2001). If Aizuchi is used by the people in
which Japanese is not their mother tongue, it will show the difference in use (Siswinayu, 2012;
Sutedi, 2009). However, the differences can still be understood by Japanese people. We can see
this in the use of the Japanese language and the style/expression of the people in the tourism
area in the city of Padang towards Japanese tourists. People around the tourism area like
merchants and owners of tourist facilities. The language used by people in the tourism area will
describe how polite the users are. Politeness used by merchants and owners of tourist facilities
will determine the progress of the tourist attraction. The politeness can be seen from the way of
speaking and acting or the movements of the speaker.

Politeness can be said as a sincere desire to do good to others (Thomas, 1995; Sumarsono and
Partana, 2007; Oktavianus 2008: 98). The politeness that a person does is not only from words
but can also be seen from the actions taken by someone. These two things are obvious in
communication in all languages of the world. This politeness is closely related to the culture of
the community. For example, politeness in Minang language, where the community has a high
culture of politeness both in language and action. Politeness in terms of language will be seen
from the speaker's utterances spoken and actions or movements.

In the third edition of the KBBI (1990), politeness is gentleness and kindness (demeanor,
behavior). Another opinion is described in (http://muslich.m.blogspot.com) that politeness or
ethics are procedures, customs, or habits that apply in the society. Politeness in a society is not
the same as depending on the community, but it is dependent on the user's community because
this politeness is a rule of behavior that is determined and mutually agreed upon by a
community.

Politeness is the value that a person shows to others. The politeness of each community is not
the same, depending on the community and where the politeness is applied (Chaer and
Agustina. 2010). The culture of the community also influences politeness. For example, the
politeness of merchants in tourism areas will be different from those of merchants in traditional
markets. This is because in the tourism area, many merchants know a little about various kinds
of foreign languages and foreign cultures. It is all done by merchants in tourism areas in order
to maintain their culture and attract tourists so that many come to the tourist attraction area. We
can see this politeness in the tourism area in Padang city.
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The politeness that a person does is not only from words, but can also be seen from the actions
taken by someone. These two things are very visible in communication in all languages of the
world. This politeness is related to ethics, so it is very closely associated with the culture of the
community (Mulyana, 2008). For example, politeness in Minang language, where the
community has a high culture of politeness, both in terms of language and action. Politeness in
terms of language will be seen from the speaker's utterance and actions or movements.

The politeness of merchants in tourist areas, especially in dealing with Japanese tourists, is the
content of this short paper which is part of the author's research. This paper aims to determine
the politeness of Minang merchants in tourist attractions in the city of Padang in dealing with
Japanese tourists. The politeness given by the merchants to Japanese tourists in the tourist
attraction area is very considerate of the interlocutor. The politeness given by merchants in
Minang continues to adjust to the Kato Nan Ampek, namely kato manurun, kato mandaki, kato
malereng, and kato mandata.

The Japanese tourists who come to Indonesia and those who come to Padang use the aizuchi
culture. The aizuchi culture is a culture where the response to the interlocutor. Japanese people
feel happy when the interlocutor is responsive when they speak. If the interlocutor doesn't
answer or react, they think we don't want to talk or don't care. Japanese culture like this is very
understandable by merchants in tourist areas in the city of Padang. The merchants do this
because the merchants have a culture that cares about other people and has a speech based on
the style of words in the Minang language.

Politeness for Japanese people is a characteristic of Japanese culture (Mizutani and Mizutani.
1992). We can see that politeness from the way they use Japanese in communicating and the
actions of the reactions of speakers and addressees. The reaction or response of this speaker is
known as aizuchi. Aizuchi is used to determine the response given by the interlocutor. After
hearing the speech. The purpose of expressing this aizuchi is to show politeness cultural
behavior in interacting between speakers and addressees.

Politeness in terms of the language used by Minang merchants in tourist areas can be seen in
their daily lives using Kato Nan Ampek. The ampek kato are kato malereng, kato mandaki, kato
manurun, and kato mandata. Kato malereng is used for a respected person. For example, to
people who are related by marriage, such as in-laws and daughters-in-law, in-laws. Kato
malereng can also be used for respected people such as scholars, teachers, or leaders. Kato
mandaki is used by young people to older people. For example, children to parents, students to
teachers, and others. Kato manurun is used by adults to younger people. While kato mandata
is used with friends or someone who has the same position as the speaker (Oktavianus and
Revita, 2013).

Japanese people in speaking are very concerned about the response of the interlocutor
(Sudjianto. 2007). The response of the interlocutor shows signs of communication running
smoothly and connecting (Sudjianto and Dahidi, 2009). The speaker's response or aizuchi
reflects Japanese culture which is very active in communication as suggested by Mynard
(1995:221).

According to Horiguchi (1997), aizuchi has the following meanings:

HLIEE, FLFIREELZTEL TV AEICEHEFIOELONZLLIES %
HEBELCEZEBASRE]
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Aizuchi wa hanashite ga hawwaken o koushi shiteirukan ni kikite kara soureta. Jouhou o
kyouyuushita koto o tsutaeru hyougen.

Aizuchi is an expression conveyed by the interlocutor to respond to the information given by
the speaker when the speaker is using their right to speak.

Then Mynard divides five characteristics of speaker responses.

1.

Expressing Confirmations that can be performed with expressions.
For example, using the word sou desuka (I understand) sou desu ne (that's right)
yappari (that's what I think) naruhodo (is that so)

Show someone's attention.
Usually use the words un (uh), Hmm (I get it) sou (right) hai/ee (yes, right)

Shows doubt.
The words used are saa (okay...) maa tabun (really), soukana (I hope...)

Surprise.
The word that is often used is ee? (what?) hontou (really) uso (lie) masaka (that's
impossible, lie).

Express sympathy.

The words that often appear komarimashita (that's a problem, isn't it), yowattanaa
(oh no, really a problem), zannen (concerned to hear that, it's too bad) kinodokuni
(I'm concerned).

Based on the characteristics of aizuchi that Mynard has suggested, Horiguchi (1997) also
classifies the functions of aizuchi expressions into five parts, as follows:

1.

2.

TS &ELVSIES kiteiru to iu shingo *, a sign that the interlocutor is listening.
The role of the interlocutor is listening to the speaker's conversation. This listening
activity or T L)4 'kiteiru' can be expressed using words such as (&L hai, Z & ee,
and others.

HfE L TS ELVSIER rikaishiteiru to iu shingou, a sign that the interlocutor is
listening to the contents of the conversation

When the speaker is talking, the interlocutor will listen while understanding the
conversation's contents. The interlocutor will give an & LYD& "aizuchi" which shows
that he has understood or #>A" 5 7="wakatta" understood.

E S LDIEE doui no shingou, sign of approval.

In addition to listening and understanding what the speaker is saying, the interlocutor
also sends a sign of approval by using #U\D% aizuchi in the middle of a
conversation, such as the word (&L hai which means yes, or & 5 % 3 sousou which
means really.

REMDIEE fuou no shingo, a sign of the opponent's disagreement of the contents of
the speaker's speech.

The interlocutor uses aizuchi to show that he hears and understands the speaker's
speech and sends signs such as not being able to agree with the contents of the speaker's
speech by using the word iie which means no.
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5. BIFEDRIR kanjou no hyougen, expression of feeling.
The interlocutor can listen to the speaker's conversation and express his feelings in
various emotional languages such as surprise, joy, sadness, anger, doubt, sympathy,
affection, low self-esteem, etc.

Politeness in Minang community is flexible depending on the place and the person who uses
the language. For example, the community commonly uses politeness in dealing with tourists
in tourism areas. This tourism area in the Padang city, where merchants and tourist attraction
owners generally maintain values of politeness both in terms of language and in terms of
actions.

Politeness is the custom of good manners, good behavior (speech). This custom of politeness
will be seen in our speech, as well as in expressing it in action. For example, how do merchants
and owners of tourist facilities reprimand their visitors, especially to the Japanese people who
are very concerned about the culture of politeness. Politeness in reprimanding visitors will show
the Japanese visitor's reaction. For example, the use of Japanese in tourist attraction visitors to
Japanese people. For example, the use of aizuchi words.

A BIFESTETNFET
Ohayougozaimasu.

B. [&Ly,
Hai.

A T (X [ TIH,
Kore wa nan desuka.

B. #nildDHELD TY,
Sore wa nomimono desu.

A. BLYLLY TIh,
Oishii desuka.

B. [XLy, £5T9,
Hai, Sou desu.

A ST O OHY TThH,
Minang no nomimono desuka.

B. 2A,
Un

A. HLY TEhH,
amai desuka.

A 1FE TEhH,
Suki desu

B. XL\, [FAEDS TIhH,
Hai, Hontou desuka.
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The words &Ly, £5 T3, SA. ZZ. [FA & D "Hai, Sou desu, Un, Ee, hontou" are
often used by Indonesian people in tourism areas, especially for merchants and owners of tourist
facilities. The merchants' response usually shows respect and courtesy towards the guests,
especially towards the tourists. Politeness and respect show the culture of the Minang people
in talking to others, namely the culture in using the Kato Nan Ampek (The Four Words).
Merchants and tourist attraction owners respond to Japanese tourists by not forgetting the
culture of using the Kato Nan Ampek style.

Merchants at tourist attractions usually respond to tourists according to the tourist's culture. The
merchants and tourist attraction owners show the culture of the tourists from wherever they
come from without forgetting the Minang culture, namely the Kato Nan Ampek. The merchants
are good at mastering various cultures from various countries and regions. The responses given
by the merchants and the owners of tourist attraction facilities are in the form of words and
movements that make the tourists understand or understand what they are saying. Meanwhile,
the tourists think that the merchants and owners of tourist facilities are responsive to them and
would feel happy coming to the area.

Based on the story in the introduction above, paying attention to the culture of these guests,
politeness towards them, both domestic and foreign (tourists), especially Japanese tourists. We
as guests also do not forget our own culture which is famous for its word style, namely Kato
Nan Ampek (The Four Words). Based on this, the problems discussed in this study are
politeness of merchants and managers in the Minang tourism area in the use of aizuchi towards
Japanese tourists in Padang city.

METHODS

The method used in this research is a descriptive qualitative method (Moleong, 2012). The
subject of the research are merchants and tourist manager in Padang area. Data are collected
using recording techniques (Narbuko, 2010). The data then analyzed using pragramatic identity
method using the the theory proposed by Mynard and the aizuchi functions presented by
Horiguchi (1997).

DISCUSSION

The politeness of merchants and managers at tourist objects greatly determines the culture of
language users and also the number of visitors. For example, the use of aizuchi which is a
Japanese culture, but merchants and managers in tourist attraction areas can use it. However, it
is not perfect but can be understood by the owner of the language. For example like the data
below.

The data can be obtained at the hotel, where the first hotel waiter greets in English. This was
done because the waiter did not know where the tourist came from. This Japanese tourist
answered questions from the waiter in Japanese, and the waiter tried to use Japanese as he could.
The waiter did this because he only spoke a little Japanese. In the conversation, the hotel waiter
attempted to use the aizuchi culture which is Japanese culture without forgetting the Minang
culture, namely still using the kato nan ampek culture. Example:

TAWVA : good afternoon

BHARAN : ZAITBIL,

TAWLWA : CAITBIF, Lo Lo WERE, BIZZTOREVET .
BAAN #HE Z &XOLEVTY,
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TAWA : [ZLN, 5 TT, BFE-LTLEELY,

HAAN :ZAZ.

TAWA : BA IZTA TIH,

HAAN :—AT9Y,

TAWA : [ELY, superiortodilatgadd Y £9

BAAN W STThH,

TAWA : ARJFJL 677 IWET TH, FA S5 FTI5ILEF T,
BAAN : [EL, Th.

TAWA : [T, E5F,

This conversation took place between the waiter (receptionist) at the hotel with Japanese
tourists. The hotel receptionist reprimanded the first tourist in English. Then because the tourist
answered in Japanese, the receptionist also used Japanese even though his Japanese wasn't very
fluent. This receptionist still uses Japanese to the Japanese tourists. The tourists have aizuchi
cultural traits in speaking, namely a high response to the interlocutor. The receptionist also
brought the cultural characteristics of the Japanese without forgetting Minang culture when
speaking, which always uses the kato nan ampek culture. In this conversation, Kato nan ampek
uses the word [ZLY, % 5 TT (hai sou desu). The word (&L, & 5 TT is polite. In this
term, the receptionist using politeness towards respected people in kato nan ampek is the kato
mandaki. Kato mandaki here is a word for people who are respected. Guests are respected
people.

The word &LV, % 5 T (hai sou desu). The receptionist uses what is used in responding to
Japanese people who have aizuchi culture based on the aizuchi function proposed by Horiguchi
to show the receptionist hears and understands the content of the other person's conversation.

The receptionist used the word [ LY, in response to Japanese statements. The word (&L (hai)
means 'yes'. The receptionist's attitude shows that Minang culture knows how to use kato nan
ampek. The kato nan ampek expresses the word to respect others or people who are respected.

The word [ LY (hai) used by the receptionist in responding to Japanese people who have aizuchi
culture based on the aizuchi function proposed by Horiguchi is to show that the receptionist
hears and understands the content of the other person's conversation and is a sign of approval
and expression of feelings, namely feelings of pleasure.

At a restaurant

The dialogue happened between a waiter and a Japanese tourist.

HRA I & AT,
TALWA : ayam, sayur,ikan

BAAN /N\vL, 2, 1HY
TAWA : L, £5TY,

BAAN Ml TIH,

TALULVA : Notunderstand (MY FE A, )
BAAN HBLLL. BLrLw

TAWA  [FW, [FAESTTH,
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This conversation took place between the waiter at the restaurant on the beach with a Japanese
tourist. Restaurant waiters are not very fluent in Japanese and can only speak simple Japanese,
but they are still using Japanese. While these Japanese people only understand a little bit of
Indonesian. This waiter still uses Japanese, assisted by gestures or body language. In providing
services to foreigners, they also know a lot of foreign cultures. However, they still bring Minang
culture in terms of communication, namely using the kato nan ampek culture by using polite
words. The polite word used in conversation with Japanese people is the word (LY, 5 T
9~ (hai, sou desu). The word (&L, £ 5 T (hai, sou desu) is polite in Japanese. In this
conversation, the restaurant waiter uses polite words. The word polite towards people who are
respected in the kato nan ampek culture is the kato mandaki or kato mandata. Kato mandaki
here is a word for respected people, like guests. So the waiter uses the word (LY, £ 5 TT
(hai sou desu). The word &L, £ 5 T (hai sou desu) is also a kato mandata, where the
tourists still look younger, so the waiters at this restaurant think they are the same size but they
still use the polite form.

The word [&UY, £ 5 T9 (hai sou desu). Which is used by the restaurant waiters in
responding to Japanese people who have aizuchi culture based on the aizuchi function proposed
by Horiguchi is to show the restaurant waiter hears and understands the content of the other
person's conversation.

Furthermore, the waiter in the restaurant uses the word not understand (F>m Y £HA), in
response to Japanese statements. The word not understand (4>HY) F£ - A), which expresses
‘ignorance or not understanding.’ The attitude of this restaurant waiter still shows politeness by
using body language while using the word. The word #>h Y E+ A is a polite word (teineikei).
The word is used for a respected person or a big fellow who is unfamiliar. The words used for
respected people in Minang culture are usually polite. These polite words at the kato nan ampek
level are generally used to respect others or people who are respected.

The word (I£A & 5). Which is used by the restaurant waiters in responding to statements
issued by Japanese people based on the aizuchi function proposed by Horiguchi is to show the
restaurant waiters hear and understand the content of the other person's conversation and are
signs of approval and expressions of feelings, namely feelings of pleasure.

CONCLUSION

Based on the results of the research that the researchers did, the conclusion from the politeness
of the Minang community in tourist attraction areas in dealing with Japanese tourists who have
aizuchi culture based on the opinion expressed by Mynard and the function by Horiguchi is
where the politeness of the Minang people in dealing with Japanese tourists uses many forms
characteristics that indicate express confirmation, (&Y, [XLY, % 5 T9". Showing someone's
concern XLy hai, % & ee. Expressing feelings [£A & 5 hontou, showing doubt #o/H Y F
& Aswakarimasen. This is due to the limitations of merchants and tourist attraction managers
in mastering the Japanese language. Minang people in dealing with Japanese tourists who have
aizuchi culture still uphold politeness based on Minang culture, which understands kato nan
ampek. The ampek Kato culture that is often seen in traders and managers in tourist attractions
is the words mandaki and kato mandata. Kato mandaki because the merchants and managers at
the tourist attraction consider the tourists as guests. Guests in everyday life are people we
respect.
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Meanwhile, the politeness of the traders and tourism object managers using politeness based
on the function proposed by Horiguchi is that the interlocutor states he is listening and
understands the content of the conversation, agrees, and expresses feelings, namely happiness.

REFERENCES

Chaer, Abdul dan Leonie Agustina. 2010. Sosiolingistik (Perkenalan Awal). Jakarta: Rineka
Cipta.

Horiguchi, Sumiko. 1997. Nihongo Kyouiku to Kaiwa Bunseki. Tokyo: Kuroshio Shuppan.

Kubota, Mayumi. 2001. Aizuchi wa Hito o Ikasu (Atarashii Komunikeeshon no Susume).
Tokyo: Kousaidou Shuppan.

Mizutani, Osamu dan Nobuko Mizutani. 1992. Nihongo Notes 1 (Speaking and Living in
Japan). Tokyo: The Japan Times.

Moleong, Lexy J. 2012. Metodologi Penelitian Kualitatif (Edisi Revisi). Bandung: Remaja
Rosdakarya.

Mulyana, Deddy. 2008. Komunikasi Efektif (Suatu Pendekatan Lintas Budaya). Bandung:
Remaja Rosdakarya.

Maynard, Senko K. 1995. An Introduction to Japanese Grammar and Communication
Strategies. Tokyo: The Japan Times.

Narbuko, Kholid. 2010. Metodologi Penelitian. Jakarta: Bumi Aksara.

Oktavianus, dan lke Revita. 2013. Kesantunan dalam Bahasa Minangkabau. Padang,
Minangkabau Press.

Pusat Pembinaan dan Pengembangan Bahasa. 1990. Kamus Besar Bahasa Indonesia. Jakarta :
Balai Pustaka.

Siswinayu, Yepi. 2012. Pemakaian Aizuchi Yang Ditinjau Dari Bentuk Dan Fungsi Dalam
Komik Detective Conan Volume 60 karya Gosho Aoyama.

Sudjianto. 2007. Bahasa Jepang dalam Konteks Sosial dan kebudayaannya. Jakarta: Universitas
Pendidikan Indonesia.

Sudjianto dan Ahmad Dabhidi. 2009. Pengantar Linguistik Bahasa Jepang. Jakarta: Oriental.

Sumarsono, dan Paina Partana. 2007. Sosiolinguistik. Yogyakarta: Sabda.
Sutedi, Dedi. 2009. Penelitian Pendidikan Bahasa Jepang (Panduan bagi Guru dan Calon
Guru dalam Meneliti Bahasa Jepang dan Pengajarannya). Bandung: Humaniora.

Thomas, Jenny A. 1995. Meaning in Interaction: An Introduction to Pragmatics. Routledge

87



	Article
	Politeness of The Minang Community in The Tourism Object Area in Dealing with Japanese Tourists with Aizuchi Culture
	Adrianis1, Dhian Asri2
	INTRODUCTION
	REFERENCES



