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Introduction
This questionnaire seeks to gather information on relationship between methods of reporting, social reporting and environmental reporting on Sustainability Accounting as moderated by stakeholder knowledge; in the Tea sector of Mount Kenya Region. The targeted respondents here are the Factory Unit Managers (FUMs), or Accountants or Accounts Clerks. The researcher is a student at Karatina University pursuing Masters in Business Management (Accounting & Finance Option). It is a requirement that one conducts research in order to graduate hence gathering these information are mainly for academic purposes, further it is key to strategists and policy makers in the tea sector. The respondents are assured that information provided will be treated with great confidentiality, therefore do not include your name or contacts unless you voluntarily deem it fit.
Section A: Background Information
Instructions: Please tick in the boxes or fill the blanks as appropriate
1. Gender:	Male 		Female 
2. Age bracket: 	18-24		24-30		30-36		36-42		42-48	            		48-54		54-60 		60 and above 
3. Highest education qualification attained:					             	   Secondary Education and below 		Diploma	    Undergraduate            	   Masters		Doctorate	
4. Professional body membership: 
Association of Chartered Certified Accountants (ACCA) 
Association of International Accountants (AIT)
Institute of Certified Public Accountants of Kenya (ICPAK)
International Federation of Accountants (IFAC)
Pan African Federation of Accountants (PAFA)
Certified Information System Auditing (CISA) 
5. Cadre:
	FUM		Accountant		Accounts Clerk	
6. Job experience	 (in years): 
1-5		5-10		10-15		15-20		Over 20


Section B: Sustainability Accounting
This section contains sustainability accounting as measured in terms of Accounting Standards. Rate the extent to which you agree with the following accounting standards support on sustainability accounting using a five scale Likert scale of 1 – Strongly Disagree, 2- Disagree, 3 – Neutral, 4 – Agree, 5 – Strongly Agree
	SN.
	Accounting Standards
	Rating

	
	
	1
	2
	3
	4
	5

	1. 
	IAS1: Presentations of financial reports supports sustainability accounting in the Tea Sector
	
	
	
	
	

	2. 
	IAS8: Accounting policies, changes in accounting estimates and errors supports sustainability accounting in the Tea Sector
	
	
	
	
	

	3. 
	IAS16: Property, plant and equipment supports sustainability accounting in the Tea Sector
	
	
	
	
	

	4. 
	IAS36: Impairment of assets supports sustainability accounting in the Tea Sector
	
	
	
	
	

	5. 
	IAS37: Provisions, contingent liability and contingent supports sustainability accounting in the Tea Sector
	
	
	
	
	



Profitability of the company
This section contains sustainability accounting as measured in terms of Profitability. Rate the extent to which agree the profitability of the organization has supported sustainability accounting in the Tea Sector by using a five scale Likert scale of 1 – Strongly Disagree, 2- Disagree, 3 – Neutral, 4 – Agree, 5 – Strongly Agree
	N.
	Profitability
	Rating

	
	
	1
	2
	3
	4
	5

	1. 
	Social reporting has greatly improved the profits of the tea industries
	
	
	
	
	

	2. 
	Environmental reporting has led to improved tea industry profits 
	
	
	
	
	

	3. 
	In comparison, tea factory companies practicing social and environmental reporting realize more profits than those that do not
	
	
	
	
	

	4. 
	Tea industry sales get higher during periods of heightened social reporting
	
	
	
	
	

	5. 
	Social accounting and  reporting entails high costs of operations by the tea industry
	
	
	
	
	

	6. 
	Environmental accounting and  reporting entails high costs of operations by the tea industry
	
	
	
	
	











Social Legitimacy
This section contains the Sustainability Accounting as measured in terms of Social Legitimacy by the stakeholders of accounting in the tea sector. Using five Likert scale of 1-5, show the extent to which you agree with the annual reports on social and environmental accounting. Where 1 – Strongly Disagree, 2 - Disagree, 3 – Neutral, 4 – Agree, 5 – Strongly Agree
	
	
	Extent of Agreement

	SN.
	Social Legitimacy Aspects
	1
	2
	3
	4
	5

	1. 
	Tea factory enter into contracts with the community
	
	
	
	
	

	2. 
	Sustainability accounting is healthy for the tea factory’s stakeholders
	
	
	
	
	

	3. 
	Social and environmental accounting rights are forfeitable by tea factory’s stakeholders
	
	
	
	
	

	4. 
	Tea factory stakeholders determine areas of sustainability accounting
	
	
	
	
	

	5. 
	Sustainability accounting influence decisions by tea factory stakeholders
	
	
	
	
	

	6. 
	Sustainability accounting enable tea factory to decide areas to invest on
	
	
	
	
	

	7. 
	Tea accounting disclosures meet the needs of the surrounding society
	
	
	
	
	



Section C: Methods Reporting
This section contains Methods of Reporting in. Indicate whether. Using a 1-5 Likert scale show the degree of agreement of tea factory’s utilization of the methods of reporting: 1 – Strongly Disagree, 2- Disagree, 3 – Neutral, 4 – Agree, 5 – Strongly Agree
	
	
	Extent of Agreement

	SN.
	Social Legitimacy Aspects
	1
	2
	3
	4
	5

	1. 
	Social reporting is used by the tea factory to report accounting information
	
	
	
	
	

	2. 
	Environmental reporting is utilized by the tea factory in reporting accounting information
	
	
	
	
	

	3. 
	Financial reporting is used by the tea factory in reporting accounting information
	
	
	
	
	










Section D: Social Reporting
This section contains Social Reporting in accounting as measured in terms of human capital and community outreach by the tea factory. Indicate whether costs are incurred when they are undertaken, and if they are of financial value (benefits) when carried out. Using a 1-5 Likert scale show the degree of agreement of tea factory’s practice of the social reporting elements: 1 – Strongly Disagree, 2- Disagree, 3 – Neutral, 4 – Agree, 5 – Strongly Agree
	SN.
	


Tea Factory Human Capital
	Financial implication to the tea factory
	Degree of agreement on practice of social reporting elements 

	
	
	Are costs incurred?
	Do you derive any benefit? 
	1
	2
	3
	4
	5

	
	
	Yes
	No
	Yes
	No
	
	
	
	
	

	1. 
	Tea factory supports youth and youth affairs
	
	
	
	
	
	
	
	
	

	2. 
	Tea factory create wealth to the community
	
	
	
	
	
	
	
	
	

	3. 
	Tea factory creates and expand employment opportunities
	
	
	
	
	
	
	
	
	

	4. 
	Tea factory facilitate training and development for its employees
	
	
	
	
	
	
	
	
	

	5. 
	Tea factory generates businesses
	
	
	
	
	
	
	
	
	

	6. 
	Tea factory protects intellectual property
	
	
	
	
	
	
	
	
	

	
	Tea Factory Community Outreach 

	1. 
	Tea factory offer education sponsorship
	
	
	
	
	
	
	
	
	

	2. 
	Tea factory have gender balance programs
	
	
	
	
	
	
	
	
	

	3. 
	Tea factory has put in place health facilities and participate in community health care
	
	
	
	
	
	
	
	
	

	4. 
	Tea factory has put up community based projects
	
	
	
	
	
	
	
	
	

	5. 
	Tea factory has constructed recreational facilities
	
	
	
	
	
	
	
	
	

	6. 
	Tea factory has put campaigns on gender vulnaerability
	
	
	
	
	
	
	
	
	

	7. 
	Tea factory ensures air quality is maintained
	
	
	
	
	
	
	
	
	

	8. 
	Tea factory has created central services and facilities for the community
	
	
	
	
	
	
	
	
	

	9. 
	Tea factory continuously develop and improve infrastructure
	
	
	
	
	
	
	
	
	






Section E: Environmental Reporting
This section contains environmental reporting as measured in terms of in ecological factors and natural capital extraction in the tea sector. Indicate whether costs are incurred when they are undertaken, and if they are of financial value (benefits) when carried out. . Using a 1-5 Likert scale show the degree of agreement of tea factory’s practice of the environmental reporting elements: 1 – Strongly Disagree, 2- Disagree, 3 – Neutral, 4 – Agree, 5 – Strongly Agree:
	SN.
	


Ecological Factors and Energy
	Financial implication
	Degree of agreement on practice of environmental reporting elements

	
	
	Are costs incurred?
	Do you derive any benefit? 
	1
	2
	3
	4
	5

	
	
	Yes
	No
	Yes
	No
	
	
	
	
	

	1. 
	Tea factory undertakes forestry activities
	
	
	
	
	
	
	
	
	

	2. 
	Tea factory protects wildlife resources and habitats
	
	
	
	
	
	
	
	
	

	3. 
	Tea factory ensures maintained soil fertility, depletion control and salinity management
	
	
	
	
	
	
	
	
	

	4. 
	Tea factory use alien species of tea
	
	
	
	
	
	
	
	
	

	5. 
	Tea factory utilizes renewable energy
	
	
	
	
	
	
	
	
	

	6. 
	Tea factory undertake innovative energy conservation methods
	
	
	
	
	
	
	
	
	

	
	Natural Capital Extraction

	1. 
	Tea factory controls land degradation
	
	
	
	
	
	
	
	
	

	2. 
	Tea factory has mechanisms of combating climate change
	
	
	
	
	
	
	
	
	

	3. 
	Tea factory ensures efficient use of natural resources
	
	
	
	
	
	
	
	
	

	4. 
	Tea factory manages water freshness and the catchment areas
	
	
	
	
	
	
	
	
	

	5. 
	Tea factory controls and manages agricultural wastes
	
	
	
	
	
	
	
	
	

	6. 
	Tea factory ensures quality air to the surrounding
	
	
	
	
	
	
	
	
	

	7. 
	Tea factory valuates and records natural capital within the catchment area
	
	
	
	
	
	
	
	
	

	8. 
	Pollution control, discharge and fines to the tea factory
	
	
	
	
	
	
	
	
	






F: Stakeholder knowledge
This section contains the stakeholder knowledge as measured in terms of level of awareness by the stakeholders of accounting in the tea sector. Using five Likert scale of 1-5, show the extent to which you agree with the annual reports on social and environmental accounting. Where 1 – Strongly Disagree, 2 - Disagree, 3 – Neutral, 4 – Agree, 5 – Strongly Agree

	
	
	Extent of Agreement

	SN.
	Stakeholder knowledge
	1
	2
	3
	4
	5

	1. 
	Stakeholders of the tea factory raise questions on social and environmental activities of the company during annual meetings
	
	
	
	
	

	2. 
	The tea factory creates awareness of social reporting to the stakeholders
	
	
	
	
	

	3. 
	Tea factory creates awareness of environmental reporting to stakeholders
	
	
	
	
	

	4. 
	Stakeholders write to the tea factory concerning its social activities
	
	
	
	
	

	5. 
	Stakeholders write to the tea factory concerning its environmental activities
	
	
	
	
	

	6. 
	The tea factory stakeholders create forums to discuss company’s environmental and social reporting
	
	
	
	
	

	7. 
	Stakeholders raise concerns through lobby groups about the tea factory’s social and environmental reporting 
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