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Abstract: This study used mixed methods: Grounded Theory of Mode 2 which focused on application for
management science and supported by Experimental Design. It is resulted ~ A Competitive Stakeholder
Theory” with Theoretical Propositions are 1} CSR (Triple Bottom Line philosophy) and Stakeholder Theory
are competing theories considered as stralegic management to achieve objectives through value maximiz-
ing. The goal of Stakeholder Theorv is pro all stakeholders involved Every stakeholder including share-
holder shares and creales values logether which are useful for themselves, 2] Siakeholder Theory is a
dvnamic process that contributed by Power and Control of Stakeholders embedded in ethics/philosophy;
FExisting Issues; Cost Effective Strategies; Moral and Trust; PDC4 (Plan-Do-Check-Act); Recognition and
Creating Values. They are a continuous process and have an interrelaled relationsiip. In addition, pre and
post interventions in sociely showed dramaltically in reducing communicable diseases. Workplace per-
Jormed high productivity among workers. Good overall score of Malcolm Baldrige Score Card indicated
the quality management of this CSR was in place. It is suggested this Stakeholder Theory would be applied
al stable situation and at wnstable situation such as uncertainty, turbulence, limited resources, remote
areas, minimizing visk and issues of social responsibility. Although the CSR implemented in exploration
phase or has not produced yel, there would be value creation for all stakeholders involved particularly
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Globalization offers many opportunities to companies,
but also poses challenges for sources of uncertainty
and risk. Business practices, even those conducted a
very long way from their home markets, can be subject
to intense scrutiny and comment by customers,
employees, supphers, shareholders and governments
as well as other groups upon whose support the
business relies. NGOs become more and more
powerful in recent years calling business to account
for policies in the areas of fair trades. human right,
workers” right, environmental impact, financial probity
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and corporate governance (Knox and Maklan,
2004).Some global companies have suffered the
serious consequences of not acting responsibly, for
examples: Nikes share price and brand sales were
damaged severcly when the news broke regarding
the poor production conditions of its factories in Asia
and Enron’s unethical practices led to the company’s
dissolution and criminal indictment of former executi-
ves (Lee, accessed 09/26/2008).

Roper Search Worldwide Research showed
that about 75% respondents prefers goods and servi-
ces produced or marketed companies that give real
contribution to their community through development
program. About 66% respondents indicated that they
prefer to switch to other brands with good corporate
social image (Susanto, 2007).
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