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Abstract: The purpose of study is to provide valuable information to BFPR as Director ¥ consideration in
conducting strategic operations, in order to be able lo slay compelitive and oblain high profitability, There
are 141 Rural Bank (BPR) in East.Java areas, which the Direclors served as the respondent lo the question-
naire. Relationships among the variables were analvzed using Structural Equation Modeling (SEM., AMOS
6), based on primary data available through questionnaire and unstructured cross-sectional interviews (o
execulive s of BPR. Result of the analysis showed that Fxecutive 5 Characteristics, Inter-individual relation-
ships, and Organization system as market orientation antecedent have a significant positive impact to BPR
markel orientation. Market ovieniaiion ilself provided significant positive impaci to BPR s performance.
Market changes as external factors has significant influence on marke! orientation and its effect to perfor-
mance. Competitive Intensity is proved as external variable which had an interaction to market orientation
effect to BPR % performance. The impact of compeltitive intensily differed when it was perceived as high or
low: In the interaction model, when compelition is perceived as low, market orientation will provide signifi-
cant positive impact towards performance, and when competition is perceived as high, market orientation
will only provide insignificant impact, This implied thai severe compelition may pose threat lo Company 5
sustainability,. Govermment policies, as the third external variable i this research also have significant
interaction with intemal variables (market orientation) to deliver performance. Government regulation
had not sirengthen the impact of markel orientalion towards performance, as reflected on the resull of this
research, 80 oul of 141 respondent (57%) claimed that many of government policy related with BPR
operations had still become a burden, itk related to the weakness of BPR.
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Pemasaran bukanlah sekedar perluasan penjualan,
pemasaran bukan juga sebagai aktivitas yang khusus.
Pemasaran adalah keseluruhan bisnis yang dilihat dar
sudut pandang hasil akhir yang dicapai, yaitu dari sudut
pandang pelanggan. Dikatakan juga bahwa pemasaran
adalah fungsi yang berbeda dan merupakan fungsi
yang unik dari suatu bisnis, schingga dalam setiap
bisnis, hanya pemasaran dan inovasi vang mengha-
silkan pendapatan, yang lain hanya menciptakan biaya.
“Only marketing and innovation generate
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revenue, the rest creates cost”. Delmist intlah mung-
kin yang pertama mengantisipasi munculnya pema-
saran sebagai disiplin bisnis kunci. Akademisi maupun
Praktisi percaya dan menyadari akan peran penting-
nya pemasaran untuk menghasilkan kinerja keuangan
yang superior. Konsep pemasaran terus berkembang
sejalan dengan perkembangan bismis dan model tran-
saksi. Kartajaya (2003:17) mengemukakan gagasan-
nya tentang pemasaran yang disebutnya sebagai
“Ultimate Philosophy of Marketing” yang unsur-
unsurnya, visi (pemasaran harus menjadi konsep bisnis
strategis vang memberikan kepuasan berkelanjutan),
misi (pemasaran menjadi jiwa, sehingga setiap anggota
organisasi menjadi pemasar), dan nilai (perhatian
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