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Abstract:  

The purpose of this study was to determine the predictors of 

motor vehicle taxpayer compliance. The population in this study 

were taxpayers registered at the Samsat Bersama Tabanan 

Office. The number of samples used in this study amounted to 
100 respondents calculated based on the Slovin formula with the 

method of determining the sample accindental sampling and 

tested using multiple linear regression models with the help of 

SPSS 24. The data used are primary and secondary data 

obtained or collected by researchers directly from the data 

source. To obtain data in this study was carried out through 
questionnaires distributed to taxpayers at the Samsat Bersama 

Tabanan Office. The results showed that the variables of 

Taxpayer Awareness, Tax Sanctions, Tax Knowledge, Service 

Quality, Tax Socialization and the Drive Thru Samsat System had 

a positive effect on motor vehicle taxpayer compliance at the 

Samsat Joint Tabanan Office. 
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INTRODUCTION 

Taxes are a source of funding in carrying out state responsibilities to address 
social problems to improve welfare and prosperity as well as social contact between 
citizens and the government. Local taxes play a very important role as a source of 
regional income and as a support for regional development because local taxes are 
one of the sources of Regional Original Income (Saputra, Jayawarsa, et al., 2019; 
Saputra, Sara, et al., 2019; Sara et al., 2019). Development vehicles every year to 
experience enhancement. This condition can certainly be exploited by samsat office 
for tax purposes to the owner of the motor vehicle. The rapid development of the 
times has made all levels of society increasingly motivated to be able to meet all their 
needs (Harrison & Donnelly, 2011; Priliandani & Saputra, 2019; Sawani et al., 2016). 

One of them is the need for means of transportation such as motorized vehicles 
(Factor, 2018; Riswan & Kesuma, 2014). Therefore, the level of people's purchasing 
power for motorized vehicles to meet their needs for means of transportation is also 
increasing, this causes the number of motor vehicle taxpayers to increase every year, 
so it cannot be denied that in fact every individual must have a vehicle even more 
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than one unit vehicle (S. Iqbal & Sholihin, 2019; Liao et al., 2018). There are both 
positive and negative impacts from the increasing number of vehicles. The positive 
impact is an increase in motor vehicle tax revenue in an area and a negative impact, 
namely the number of motorized vehicles that have an impact on traffic congestion 
and of course in line with the level of taxpayer compliance in paying taxes (Oktaviani 
et al., 2018; Priliandani & Saputra, 2019). However, in reality there are still many 
taxpayers who do not comply with their obligations (Perlaviciute & Squintani, 2020; 
Strauss et al., 2017; Uzun & Kilis, 2020). 

Taxpayer compliance is also a mandatory phenomenon that needs attention. The 
optimal revenue obtained by the local government, the level of compliance of 
taxpayers is very fair in making it all happen (Oktaviani et al., 2018; Viaene & Zilcha, 
2013). The phenomenon that occurs in society is that there are still many taxpayers 

who are negligent in fulfilling tax obligations, especially in paying motor vehicle taxes. 
This is evidenced by the many differences in the number of motorized vehicles that 
pay taxes compared to the number of registered motor vehicles. Seeing this 
phenomenon, the demand for vehicles is getting higher and the number of motor 
vehicle taxpayers has also increased (Factor, 2018). The increase in motor vehicles 
can certainly have a positive impact on local governments (Atmadja & Saputra, 2018), 
because of increasing ownership and or control of a motor vehicle, it is expected taxes 
to be received by the local government of the type of vehicle tax also increased to 
increase (Furqoni & Rosyadi, 2019; Gendron et al., 2001; Kartika, 2017; Perkins, 
2009). The problem that arises at this time is that the government is still not optimal 
in increasing tax revenue from motorized vehicle taxes because there are still many 
taxpayers who are not obedient in carrying out their tax obligations (Factor, 2018; 
Jordan, 2014; Norton, 2018). To maximize motor vehicle tax collection, of course, we 
must pay attention to several factors that affect motor vehicle taxes, including 
Taxpayer Awareness, Tax Sanctions, Tax Knowledge, Service Quality, Tax 
Socialization, and the Samsat Drive-Thru System. Based on the background 
described above, research was carried out on " Predictors of Motor Vehicle Taxpayer 
Compliance ". 

Taxpayer awareness is a person's good faith to fulfill the obligation to pay taxes 
based on a sincere conscience. The higher level of awareness of the taxpayer, then the 
understanding and implementation of tax obligations, the better so to increase 
compliance (Harrison & Donnelly, 2011; Kirchmaier et al., 2018; Priliandani & 
Saputra, 2019; Yasa & Prayudi, 2019).  Form of consciousness in paying taxes that 
encourage taxpayers to pay taxes, which can be measured by the following 
indicators: The push yourself, the public trust, rights and obligations, Knowing, 
understanding the motor vehicle tax (Factor, 2018; Liao et al., 2018; Riswan & 
Kesuma, 2014). Tax sanctions are a guarantee that the provisions of tax laws and 
regulations (taxation norms) will be obeyed / obeyed / obeyed. Or in other words, tax 
sanctions are a deterrent (preventive) so that taxpayers do not violate taxation norms 
(Amrullah, 2008; Priliandani & Saputra, 2019) . The implementation of tax sanctions 
can be measured by the following indicators: Suitability of Tax Sanctions , Tax 
Sanctions on Taxpayer discipline , Imposing sanctions on taxpayers , Tax 
sanctions based on the size of the violation (Chiou & Shu, 2019; Dwijayanti & 
Hamidah, 2017). 

Knowledge of taxation is a taxpayer's understanding of proper and correct 
taxation procedures used to carry out his taxation obligations in accordance with 
applicable regulations (Bromley & Orchard, 2015; Thanitcul & Srinopnikom, 2019). 
The indicators used to measure tax knowledge are: Taxpayer's insight into taxation. 
With the following statement: Rights and obligations in taxation, procedures for 
paying motor vehicle taxes, obtaining information, administrative sanctions , 
punctuality in paying motor vehicle taxes (Sari et al., 2015). Taxpayers will feel 
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satisfied with the services provided if the tax officers carry out their duties in a 
professional, disciplined and transparent manner. Indicators used to measure the 
quality of public services are: Physical Evidence (tangibles), assurance, Reliability, 
Responsiveness, empathy. The indicators used to measure the socialization of 
taxation are: Tax counseling, discussions with taxpayers or community leaders, direct 
information from banners, the Website of the Directorate General of Taxes, and so on 
(Priliandani & Saputra, 2019). 

With the Samsat Drive Thru hopefully more people yan g enthusiastic in fulfilling 
their tax obligations because without waiting for a long time and Service given easily, 
abbr at, secure and comfortable (Berzins et al., 2019; Jensen, 2005; Priliandani & 
Saputra, 2019). The indicators used to measure the drive thru samsat 
system are: The procedure for paying taxes using the drive thru samsat system , 

the use of the drive thru samsat system in paying motor vehicle taxes , paying taxes 
using the samsat drive thru can save time , the attitude of officers in serving system 
users samsat drive thru , where the drive thru region is (J. Iqbal & Sidhu, 2019; 
Stevanović, 2016). Motor vehicle taxpayer compliance can be defined as the obedience 
or discipline of taxpayers in complying with or carrying out all laws governing 
requirements, mechanisms and procedures regarding taxes (Efferin, 2015; Oates, 
1972). Tax compliance can be measured by the following indicators: Obligation to pay 
taxes, taxpayers to report and make payments on time , Complete data in paying 
Motor Vehicle Taxes (Dwijayanti & Hamidah, 2017; S. Iqbal & Sholihin, 2019). 
 
METHODS 

This research was conducted at the Joint Samsat Office, Tabanan-Bali 
Regency, which is located at Jl. Katamso No.6, Dajan Peken, Tabanan. The 
population in this study were all taxpayers registered at the Samsat Bersama Office of 
Tabanan Regency until 2019, namely 425,899 taxpayers. Sample used were 100 
people. Oversight of the method taking samples using accidental sampling. Data 
analysis technique with multiple linear regression. However, prior to data analysis, 
data was collected using survey techniques. Test the validity and reliability of the 
research instrument was still carried out and continued with the classical 
assumption test.  
 
RESULT AND DISCUSSION 
 The classical assumption test is carried out to test whether there are 
deviations from the classical assumptions in the regression equation obtained. The 
results of the classical assumption test are as follows: Normality test, 
Obtained Asymp.Sig. (2 tailed) value of 0, 062 > 0.05, it can be said that the data is 

normally distributed. Multicollinearity, It is obtained that the tolerance value of each 
variable is greater than 0.1 and the VIF value of each variable is less than 10, so it 
can be concluded that there is no multicollinearity relationship in the regression 
model. Heteroscedasticity, It can be seen that the significance value of each 
variable is greater than α (0.05), so it can be concluded that there is no 
heteroscedasticity in the regression model. Regression analysis is a multivariate 
statistical technique used to test the effect of a variable number of independent the 
dependent variable. From the results of multiple linear regression analysis, multiple 
linear regression equations can be prepared as follows: 
Y = 3,520 + 0, 111 X 1 + 0, 122 X 2 + 0, 201 X 3 + 0, 193 X 4 + 0, 091 X 5 + 0, 130 X 6 

Based on this equation, the effect of taxpayer awareness, tax sanctions, 
knowledge of taxation, service quality,  tax socialization, the Samsat Drive-Thru 
system is assumed to be fixed, so taxpayer compliance can be described as follows: 
Coefficient of regression awareness of the taxpayer (X1) positive value of 0, 111 means 
that if the consciousness of taxpayers increased by 1 unit, assuming the sanction tax, 
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tax knowledge, quality of care, socialization taxation, System Samsat Drive-Thru 
remains the taxpayer compliance agencies The Office of the Joint Samsat Tabanan 
district will have increased by 0, 111. Coefficient of regression sanction taxes (X2) 
positive value of 0, 122 means that if sanctions taxes increased by 1 unit assuming 
awareness of taxpayers, tax knowledge, quality of care, socialization taxation, System 
Samsat Drive-Thru remains the taxpayer compliance in the Office Samsat with 
Tabanan Regency will experience an increase of 0, 122 (Priliandani & Saputra, 2019; 
Sawani et al., 2016; Yasa & Prayudi, 2019). 
 The regression coefficient value of the tax knowledge variable (X3) is positive at 
0, 201 meaning that if tax knowledge increases by 1 unit with the assumption of 
taxpayer awareness, tax sanctions, service quality, tax socialization, the Samsat 
Drive-Thru system is fixed, taxpayer compliance in the Office Samsat with Tabanan 

Regency will increase by 0, 201. Regression coefficient value variable quality of service 
(X4) positive value of 0, 193 means that if the quality of services increased by 1 unit 
assuming consciousness taxpayer, sanctions taxes, tax knowledge, socialization 
taxation, System Samsat Drive-Thru remains the taxpayer compliance in the Office 
Samsat with Tabanan Regency will experience an increase of 0,193 (Berzins et al., 
2019; Chiou & Shu, 2019; Islam et al., 2020). The regression coefficient value of the 
tax socialization variable (X5) is positive at 0, 09, meaning that if the socialization of 
taxation increases by 1 unit, assuming taxpayer awareness, tax sanctions, tax 
knowledge, service quality, the Samsat Drive-Thru system is fixed, taxpayer 
compliance in the office Samsat with Tabanan Regency will increase by 0, 091 
(Compa et al., 2019; Oates, 1972; Tang et al., 2017). 
 Coefficient of regression Systems Samsat Drive-Thru (X6) positive value of 0, 
130 means that if the system is Samsat Drive-Thru enhanced with the assumption 
that consciousness taxpayer, penalty taxes, tax knowledge, quality of service, and the 
socialization of taxation remain the taxpayer compliance in the Office Together 
Samsat Tabanan district will have increased by 0, 130 (S. Iqbal & Sholihin, 2019; 
Oktaviani et al., 2018; Tang et al., 2017). The feasibility test of the model (F test) aims 
to determine the feasible multiple linear regression model used as an analytical tool 
that tests the effects of independent variables on the dependent variable. If the 
ANOVA significance value is less than 0.05, the model is feasible. Based on the 
results of the F test, it was obtained a significance value of 0.000. test of significance 
by comparing the value of the probability of significance to the value of the 
significance level predefined in the amount of 0.000 < 0.05. This means that the 
regression model is feasible to use (model fit) (Gaughan & Javalgi, 2018; Priliandani & 
Saputra, 2019; Stevanović, 2016). 
 The t-test is a test of the coefficient of each independent variable to determine 
how much influence the independent variable has on the dependent variable. If sig t 
is greater than 0.05 then Ho is accepted. Likewise, if sig t is less than 0.05, then Ho 
is rejected, which means that there is a significant relationship between the 
independent variable and the dependent variable. Based on table 21 above, it can be 
seen that the significant results of the t statistical test for each variable, namely: 
Testing of taxpayer awareness of taxpayer compliance (S. Iqbal & Sholihin, 2019; 
Priliandani & Saputra, 2019; Tang et al., 2017). Based on the hypothesis testing 
results obtained by the magnitude of the beta coefficient of 0, 111 with positive 
direction and the significant t-value for 0, 008 < of the significant value of α (0.05), 
this air- meaning awareness of taxpayers influence positively and significantly on tax 
compliance so that H1 in this study accepted (Islam et al., 2020; Priliandani & 
Saputra, 2019). Testing tax sanctions on taxpayer compliance. Based on the 
hypothesis testing results obtained by the magnitude of the beta coefficient of 0, 122 
with positive direction and the significant value of t for 0,011 < of the significant value 
of α (0.05), this means that the sanction tax impact positively and significantly on tax 
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compliance so that H 2 in this research is accepted. Testing knowledge of taxation on 
taxpayer compliance. Based on the results of the test of hypotheses obtained the 
magnitude of the beta coefficient of 0, 201 with positive direction and the significant 
value of t for 0, 001 < of the significant value of α (0.05), this means tax knowledge 
influence positively and significantly on mandatory compliance p invited so that H 3 
in this study accepted (Priliandani & Saputra, 2019; Stevanović, 2016; Tang et al., 
2017). 
Testing the quality of service on taxpayer compliance. Based on the hypothesis testing 
results obtained by the magnitude of the beta coefficient of 0, 193 with positive 
direction and the significant value of t for 0, 001 < of the significant value of α (0.05), 
this means that the quality of service affects positively and significantly on tax 
compliance so that H 4 in this research is accepted. Testing of tax socialization on 

taxpayer compliance. Based on hypothesis one testing obtained the magnitude of the 
beta coefficient of 0, 091 with positive direction and the significant value of t for 0, 
036 < of the significant value of α (0.05), this means the socialization of taxation 
affects positively and significantly to compliance taxes so that H5 in this study 
accepted (Chiou & Shu, 2019; Gaughan & Javalgi, 2018; Priliandani & Saputra, 
2019). Testing the Samsat Drive-Thru System for taxpayer compliance. Based on the 
hypothesis testing results obtained by the magnitude of the beta coefficient of 0, 130 
with positive direction and the significant value of t for 0, 017 < of the significant 
value of α (0.05), and mean System Samsat Drive-Thru influence positively and 
significantly on tax compliance so that H 6 in this study accepted (Chiou & Shu, 
2019; Islam et al., 2020; Priliandani & Saputra, 2019; Saputra, Trisnadewi, et al., 
2019; Saputra & Kawisana, 2021; Stevanović, 2016). 
 

CONCLUSION 
 Awareness of taxpayer effects positively da n significantly influence taxpayer 
compliance, which means increasing the awareness of taxpayers tax compliance will 
also increase. Tax sanctions have a positive and significant effect on taxpayer 
compliance, which means that with the increasing tax sanctions, the taxpayer 
compliance will also increase. Tax knowledge has a positive and significant effect on 
taxpayer compliance, which means that with the increasing knowledge of taxation, 
taxpayer compliance will also increase. Service quality has a positive and significant 
effect on taxpayer compliance, which means that the higher the quality of service, the 
taxpayer compliance will also increase. Tax socialization has a positive and significant 
effect on taxpayer compliance, which means that the increasing socialization of 
taxation will increase taxpayer compliance. The Samsat Drive-Thru system has a 
positive and significant effect on taxpayer compliance, which means that the 
increasingly samsat drive-thru system will increase taxpayer compliance. 
 For the Samsat Office with Tabanan Regency, So that taxpayers realize that 
taxes are a source of state income so that taxpayers will consciously pay their taxes. 
For tax officers, it is necessary to socialize the sanctions if the taxpayer is late paying 
motor vehicle tax and also to socialize the rights and obligations of people who have 
motorized vehicles to pay taxes every year for the welfare of the country. For Further 
Research, This research is only limited to the Samsat Tabanan Office, so it is hoped 
that further researchers will develop research sites to research other institutions. 
Further researchers are also expected to develop research variables that have not 
been studied in research, such as: tax audits, trust in tax officers, and good 
perceptions of government. 
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