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ABSTRACT 

The purpose of this research is to study the influence of Word of Mouth (WOM), on Revisit 

Intention with the intervening effect of Destination Image. 100 questionnaires were distributed to 

tourists who come to Mount Bromo through convenience sampling approach. The scales of 

measurement used in this study is Likert scale. Validity and Reliability of the measurement scale 

were established with the formula analysis correlation Product Moment Pearson and Cronbach’s 

Alpha. The technique of data analysis in this study use path analysis. Path analysis is a statistical 

method used to examine the hypothesized (casual) relationship between two or more variables. 

The empirical result from the path analysis suggests that Word of Mouth (WOM) has influence 

on Revisit Intention. Word of Mouth (WOM) consists of Organic Word of Mouth and Amplified 

Word of Mouth. Organic Word of Mouth has a positive significant influence on Revisit Intention.  

Amplified Word of Mouth has a negative non significant influence on Revisit Mount Bromo but 

if through Destination Image, Amplified Word of Mouth has a positive significant influence on 

Revisit Intention. 
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